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Kinh nghiém lam viéc
T thang 6/2016 dén nay

Noi lam viéc Louvain School of Management — Université Catholique de
Louvain, Vwong quoc Bi
Vi tri Nghién ctru sinh

Cac hoat dong chinh e Nghién ciru trong linh vyc Hanh vi vo trach nhiém va cé trach
nhi¢m cua doanh nghiém va hanh vi nguoi tiéu dung
e Tham gia c4c khoa hoc bat bugc va lva chon cho nghién cau sinh

Tir thang 2/2016 dén thang 5/2016 -
Noi lam vi¢c Khoa Marketing — Trwong dai hoc Kinh té Quoc dan
Vi tri Giang vién
Cac hoat dong chinh ¢ Gjang day cac mon hoc: Marketing cin ban, Marketing truc tiép
va Quan tri thuong hiéu.
e Tham gia bién soan gido trinh: Quan tri thwong hiéu, Truyén thong
marketing tich hop va marketing truc tiép
e Tham gia té chirc hoi thao qudc gia

Tir thing 5/2013 dén thang 12/2013

Noi 1am viéc Du an Vietnam Stop Tuberculosis Partnerships — Té chire Y té
Thé gi6i
Vi tri Tu van vién cap quoc gia
Cac hoat dong chinh ¢ phan tich té chirc va céc chién luge phét trién (tai tro va van dong
xa hoi)

e Phat trién va thuc hién ké hoach truyén thong cho du an
Tir thang 4/2012 dén thing 9/2012
Noi lam viéc Du 4n Vietnam Forestry Information Portal Giai doan |
Cong ty Niras Finland Oy
Vi tri Tu van vién truyén thong ngén han
Cac hoat dong chinh ¢ g tro xay dung va phat trién noi dung caa website



e Quan ly céc hoat dong truyén thdng cua du an (t6 chic hoi thao,
Xuat ban sach va céc tai liéu khéc)

e Tham gia dao tao can bd ngudn: Dao tao vé phat trién noi dung
truyén thong

Tir thang 3/2011 dén thing 4/2012

Noi lam viée Dién dan Phat trién Viét Nam

Vi tri Nghién ctru vién

Cac hoat dong chinh 4 Nghién ciu nhu cAu dau tu cia céc cong ty nudc ngoai trong mot
s6 linh vuc: dich vu khach hang, quan tri ngan luc, FDI marketing,
va mé hinh kinh doanh.

e T06 chirc hoi thao quoc teé

Tir thang 9/2007 dén thing 4/2008

Noi lam viée Tap doan truyén thong Grey Group Global tai Vietnam
Vi tri Phu trach khach hang
Cac hoat dong chinh e Hd tro giam dc khach hang xay dung chién lugc Marketing cho cac

khach hang nhu Arla (Sira), World Bank (Social Marketing), ESPN
and TGI (T6 chtrc su kién), Nha hang 1911 (media tour),

e Phat trién mang ludi ddi tac

Trinh do dao tao

Thac st Marketing
Trwong hoc Truong Dai hoc Griffith
Pia diém Gold Coast, Queensland, Australia
Nam tot nghiép 2009

Cir nhan Marketing

Truwong hoc Truong Pai hoc Kinh t& Quéc dan
Pia diém Ha Noi, Viét Nam
Nam tot nghiép 2007

Cac khoa hoc ngin han

University of Saint Mary, Canada thwce hién tai Vietnam
Cac phuong phap nghién ctru dinh tinh (2013)
Marketing dich vu (2012)

AIT Thailand thyc hi¢n tai Thai Lan
Céc phuong phap dao tao tryc tuyén (2011)



Royal Business School tai thanh phé H6 Chi Minh, Viét Nam
Social Media Marketing (2011)
Internet Marketing (2011
Cac ki nang khac
e Thanh thao Microsoft Office
e St dung tot phan mém SPSS va Atlasit

Cé&c nghién ciru d3 xuat ban
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