BO GIAO DUC VA PAO TAO CONG HOA XA HQI CHU NGHIA VIET NAM
TRUONG PH KINH TE QUOC DAN Poc 1ap — Tw do — Hanh phuc

PE CUONG CHI TIET HQC PHAN
VA LICH TRINH GIANG DAY

TRINH DO PAO TAO: PAI HQC LOAI HINH PAO TAO: CHINH QUY

1. TEN HQC PHAN:
Tiéng Viét: MARKETING XA HOI
Tiéng Anh: SOCIAL MARKETING
M3 hoc phan: MKMA1159 S6 tin chi: 3TC

2. BO MON PHU TRACH GIANG DAY: MARKETING

3. PIEU KIEN HQC TRUOC:KINH TE VI MO

4. MO TA HQC PHAN:

Véi nguyén 1y co ban 1a hiéu khach hang va moi trudng canh tranh dé dua ra cac bién
phép hi€u qua tdc dong vao hanh vi cua khach hang va cong chung, marketing c6 mot
kha ning ung dung da dang trong cac linh vuc kinh té x4 hoi. Hoc phan Marketing Xa
héi cho phép hoc vién md rong khai thac rng dung marketing trong cac chuong trinh
hoat dong nham thay doi hanh vi c& nhan vi muc tiéu céng dong va phi lei nhugn, mot
linh vuc ¢6 tm anh huéng xa hoi rong 1on vuot ra khoi pham tri kinh doanh thuan
tdy. Hoc vién duoc mg rong kién thic va k§ nang thuc hanh marketing trong viéc
nghién ctu, 1ap ké hoach, trién khai thuc hién va danh gia cac chuong trinh hoat dong
cu thé huéng dén thay doi hanh vi ca nhan va tap thé theo quan diém quan tri hiéu qua.

5. MUC TIEU HQC PHAN:
Sau khi két thic hoc phan, sinh vién c6 kha ning:
e Hiéu rd ban chat cac chuong trinh hoat dong xa hoi nham thay d6i hanh vi ca

nhan va cong dong vi loi ich chung, va kha niang tng dung cac nguyén tic
marketing trong viéc trién khai cac chuong trinh nham thay d6i hanh vi do.

e Nam viing quy trinh xay dung va thuc hién mot ké hoach marketing xa hoi dé
trién khai mot chuong trinh hoat dong nhiam thay doi hanh vi c& nhan vi muc
tiéu cong dong.

e D@ xuat cac cong cu marketing x& hoi tac nghiép (8P) pht hop gan véi mot tinh
hudng tng dung marketing xa hoi cu thé



6. NOI DUNG HOQC PHAN:
6.1. Phan bé thoi gian

- Téng s6 gio Trong do Ghi cha
Stt | Ngi dung gidng Ly thuyét Bai tap/
thdo lugn
1 | Chuong 1 4 2 2 Can phong hoc duroc
2 | Chuong 2 2 1 1 trang b may chiéu,
4 | Chuong 4 4 2 2 thugn tién cho viec
trien khai bai tgp tinh
S | Chuong 5 4 2 2 huéng va thao lugn
6 | Chuongb 4 2 2 nhém
7 | Chuong 7 4 2 2
8 | Chuong8 4 2 2
9 | Chuong 9 4 2 2
10 | Chuong 10 4 2 2
14 | Chuongll 4 2 2
cong 40 20 20

6.2. Néi dung chi tiét

CHUONG 1: TONG QUAN VE MARKETING XA HOI
Churong 1 cung cdp cho hoc vién mét cai nhin téng quan vé khai niém marketing xa
héi va vai trd cia né trong viéc thay déi hanh vi ca nhan va tdp thé, tir dé gép phan
gidi quyét cac vdn dé xa héi. Sinh vién ciing dwoc gidi thiéu cac vi du vé chwong trinh
marketing x& hgi dé thdy dwoc cdc linh viee trong dé ¢6 thé ap dung marketing xa hdi
dé tham gia gidi quyét.
1.1 Marketing xa hi la gi

1.1.1 Khéai niém co ban vé marketing x& hoi

1.1.2 Céc tinh hudng ung dung marketing xa hoi

1.1.3 Sy khéc biét gitra marketing x& hoi va marketing kinh doanh

1.2 Giéi thiéu mat s6 chwong trinh marketing xa hi

1.2.1 Mbt s6 chuong trinh trong nudc

1.2.2 Mot sé chuong trinh quéc té

1.2.3 Nhiing van dé chung trong thyc tién ap dung marketing trong cac chuong trinh xa

hoi
Tai lieu tham khao ciia chwong:

1. Nancy Lee and Philip Kotler,”Social Marketing: Changing Behaviors for
Good”, SAGE Publications Inc; Fifth Edition edition, 2015, Chapter 1:
Defining And Distinguishing Social Marketing

2. Mot sé du 4n marketing x& hoi trén trién 13m truc tuyén “Hanh trinh tir tréi
tim”ctia Trung tam tiép thi cong dong http://socialmarketing.vn
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CHUONG 2: CAC CHUONG TRINHXA HOI

Churong 2 cung cdp cho nguwoi hoc mét birc tranh khai quét vé cac vin dé xa hgi va
cdc chirong trinh xd héi tham gia gidi quyét cac van dé dé. Qua chwong nay nguoi hoc
hiéu dic diém chung cia cdc chwong trinh xd héi (huwdng dén muc tiéu lgi ich céng
dong), dong thoi phan biét cdc chwong trinh xd héi nham thay doi hanh vi véi céc
chwong trinh xd héi khdc (khéng hwdng téi muc tiéu thay déi hanh vi). Pong thoi
nguoi hoc phat hién su tuwong dong trong muc tiéu tic dong nham thay déi hanh vi ca
nhan va cdng dong Vi loi ich x& héi véi muc tiéu ciia marketing trong kinh doanh.
2.1. VAn dé x4 hdi va chwong trinh xi hdi

2.1.1. Nhan dién c4c van dé xa hoi

2.1.2. Cac chuong trinh xa hoi: ban chat, y nghia, muc tiéu
2.2. Phan loai cac chwong trinh xa hgi

2.2.1. Phan loai theo ddc dieém, tinh chat van dé xa hoi

2.2.2. Phan loai theo chu thé thyuc hién chuong trinh

2.2.3. Phan loai theo muc tiéu, pham vi thuc hién chuong trinh
2.3. Pic trung ciia cic chwong trinh xi hdi nham thay d6i hanh vi
2.4. Su twong dong giira cac chwong trinh xa hdi c6 muc tiéu thay déi hanh vi va
marketing trong kinh doanh

Tai liéu tham khao caa chwong:

1. Alan R. Andreasen,”Social Marketing in the 21* century”, SAGE Publications ,
2005
Chapter 1: Social changes, Social problems end the 21* century social
marketing
Chapter 3: The structure of social problems

2. Dy an Thay dbi hanh vi di vé sinh bira bai tai bén xe Giap Bét cua sinh vién QT
marketing K55.

3. Mot sé du 4n marketing x& hoi trén trién 13m truc tuyén “Hanh trinh tir tréi
tim”ctia Trung tam tiép thi cong dong http://socialmarketing.vn

CHUONG 3: NGUYEN TAC VA KY THUAT MARKETING TRONG CAC
CHUONG TRINH XA HOI

Chuong 3 gidi thiéu véi hoc vién nhizng nguyén tac va ky thudt marketing cot 16i, co
thé duroc vdn dung vio cdc chiong trinh xd hi. Qua dé, hoc vién nam dwoc ddu la
nhing nguyén tac marketing cdin ban, tai sao cac nguyén tac nay lgi phi hop dé co thé
van dung vao cdc chwong trinh xd héi nham thay déi hanh vi, quy trinh thuc hién mgt
chwong trinh marketing xd héi, bao gom cdc céng doan nghién ciru, xay dung, thir
nghiém, trién khai, danh gid.

bpong thoi, chuwong 3 ciing gidi thiéu két cdu mét ban ké hoach marketing xa hgi, chi
ra si fong dong va khac biét so véi mét ban ké hoach marketing théng thiwong, cac
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thanh phdn co ban cia mét chwong trinh marketing xd héi, bao gom cac chinh sach
gan véi md hinh 4P truyén thong trong marketing, va cac chinh sach gan véi 4P mang
ddc trung riéng cua cdc chwong trinh xa hoi.
3.1 C4c nguyeén tic va k¥ thuat co ban cia marketing
3.1.1 Céc nguyén tic co ban (dinh hudng thi truong va canh tranh; quan hé
lgiich/chi phi/sy théa mén; qua trinh nhan thirc va hanh dong...)
3.1.2 Céc cbng cu, ky thuat co ban (nghién cau thi truong, lap ké hoach
marketing...)
3.2 Quy trinh thyc hién marketing xa hoi
3.2.1 Nghién ctru hién trang
3.2.2 Muyc tiéu va Chién lugc
3.2.3 Ké hoach hanh d6ng
3.3 Xay dwng mét ban ké hoach marketing xa hoi
3.3.1 Céu tric mot ban ké hoach marketing xa hoi
3.3.2 Noi dung chi tiét caa ban ké hoach marketing x& hoi
3.3.3 So sanh ké hoach marketing xa hoi véi ké hoach marketing kinh doanh
3.4 Céc thanh phan trong mot chwong trinh marketing xa hoi
3.4.1 4P trong marketing truyén théng: san pham, gi4, phan phdi, truyén théng
3.4.2 4P méi trong marketing x& hoi: cong chiing, ddi tac, chinh sach cong, tai tro

Tai liéu tham khao caa chwong:

1. Tran Minh Pao, “Marketing cin ban”, NXB PH Kinh t¢ Qudc dan, 2012,
Chuong 1: Téng quan vé marketing

2. Nancy Lee and Philip Kotler, “Social Marketing: Changing Behaviors for
Good”, SAGE Publications Inc; Fifth Edition edition, 2015, Chapter 2: 10
Steps In The Strategic Marketing Planning Process

3. Pé an Marketing x& hoi “Tét ca chi la nguy bién”- Ogilvy and Mother

4. Nedra Kline Weinreich: Hands-on Social Marketing, a step by step guide to
Designing Change for Good, SAGE Publications Inc, 2nd Edition, 2010
Chapter 3: The social Marketing Mix

CHUONG 4: NGHIEN CUU MOI TRUONG VA PHAN TiCH CANH TRANH
Churong 4 trinh bay céng doan dau tién trong quy trinh thuc hién mét chwong trinh
marketing x& hgi, dé la néi dung cdc buéc nghién ciru va phén tich méi trwong, nham
Muc dich thu thap cac thong tin 1am nén tang cho viéc ra cac quyét dinh chién leoc va
dé xudt cac hanh dong chién thudt trong mét ké hoach marketing x& hgi cu thé. Céc
khé khdn théach thire riéng déi véi nghién ciru méi trwong trong marketing xa hgi xudt
phét tir déc thi va tinh chdt phizc tap cua cac tinh huong thay doi hanh vi cu thé trong
marketing xa hi ciing duirgc dé cap téi trong chwong.

Churong 4 ciing cung cdp cho hoc vién nhiing kién thirc va ki ndng co sé trong viéc
nghién cizu va phan tich mér trong hai nhém doi twong quan trong nhat doi véi bat cir
M6t chirong trinh marketing nao doé la cdc luc heong canh tranh. Chirong nay yéu cau
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hoc vién mé réng cach hiéu vé canh tranh d@é nhdn dién cac lic hwong canh tranh
trong bai canh cac dir &n phi loi nhudn - ddc trng ciia cac chirong trinh marketing xa
héi. Qua dé hoc vién ndm duwoc tinh chdt da dang va phic tap cia cac yéu to, cac luc
lirong €06 loi ich xung dét khi thuc hién cdc chiong trinh xd héi nham thay @i hanh vi.
4.1. Nghién cwu thi trwong trong linh vuc xa hoi

4.1.1. Xac dinh nhu ciu thong tin

- Nhu cau thong tin vé cac nhém cdng ching muc tiéu, anh huéng, ¢6 lién quan

- Nhu cau thdng tin vé& méi truong canh tranh

- Nhu cau thdng tin khéc

4.1.2. Xac dinh ngudn cung cip théng tin

- C4c ngudn thdng tin tht cap

- C4c nguodn thong tin so cap

4.1.3. Xay dung phwong phap va ké hoach thu thap thong tin so cap

-Nghién ctru dinh tinh

-Nghién ctru dinh lugng

4.1.4. Cac khé khan thach thirc trong nghién ciu marketing xa hoi
4.2.  Phan tich canh tranh

4.2.1. Pic diém cia canh tranh trong marketing xa hoi

4.2.2. Nhan dién cac lwe lwgng canh tranh trong marketing xa hdi

- Luc luong canh tranh xuat phat tir cac to chic bén ngoai

- Luc lwong canh tranh xuat phat tir bén trong céng ching muc tiéu

4.2.3. Phan tich méi de doa tir canh tranh

Tai ligu tham khao caa chwong:
1. Nancy Lee and Philip Kotler, “Social Marketing: Changing Behaviors for
Good”, SAGE Publications Inc; Fifth Edition edition, 2015
- Chapter 7: Identifying Barriers, Benefits, Motivators, The Competition, And
Influential Others
- Chapter 3: Determining Research Needs And Options
- Chapter 4: Choosing A Social Issue, Purpose And Focus For Your Plan And
Conducting A Situation Analysis
2. Tran Minh Pao, “Marketing cin ban”, NXB DPH Kinh t& Qudc dan,
2012,chwong 2: Hé thong thdng tin va nghién cau marketing

CHUONG5:TIM HIEU CONG CHUNG MUC TIEU
Chuirong 5 cung cdp cho hoc vién nhiing kién thirc va ki ndang co so trong viéc nghién
cizu va phan tich mét trong hai nhém doi twong quan trong nhdt déi véi bdt cir mét
chwong trinh marketing nao dé la cong ching (khdch hang) va cac nhan té danh huéng
dén viéc thay doi hanh vi cua ho. Trong chwong nayhoc vién dwoc cung cap mé hinh
qud trinh thay d@oi hanh vi va Cac yéu té dnh huéng dén qud trinh dé. Chuwong ciing
yéu cau hoc vién van dung nhaing kién thire da hoc vé hanh vi nguwoi tiéu ding va
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nghién cizu marketing trong viéc hiéu céng chiing muc tiéu va nhan dién cac déng co,
phanh ham cua ho gan véi hanh vi can thay doi.

5.1 Pic diém hanh vi caa céng chiing-khach hang trong marketing xa hdi

5.1.1 Pic trung hanh vi can thay doi trong marketing xa hoi

5.1.2 Pong co cua viéc thay doi hanh vi

5.1.3 Phanh hdm cua viéc thay ddi hanh vi

5.2 Qua trinh thay déi hanh vi

5.2.1 Cac giai doan trong qua trinh thay ddi hanh vi

5.2.2 Céc yéu té anh hudng dén qua trinh thay doi hanh vi

Tai liéu tham khao ciia chwong:
1. Du an “Scoop the Poop”, Austin, Texas
2. Nancy Lee and Philip Kotler, “Social Marketing: Changing Behaviors for
Good”, SAGE Publications Inc; Fifth Edition edition, 2015
Chapter 7: ldentifying Barriers, Benefits, Motivators, The Competition, And
Influential Others
Chapter 8: Tapping Behavior Change Theories, Models, And Frameworks

CHUONG 6: PHAN POAN, LUA CHON CONG CHUNG MUC TIEU
VA PINH VI

Churong6 trinh bay giai doan ra cac quyét dinh chién hege doi véi mét chieong trinh
marketing x& hgi, dira trén céac théng tin hiéu biét vé cong ching, cac luc lirong canh
tranh va méi truong, trong dé mhdn manh tam quan trong cua viéc lua chon diing
nhém coéng ching muc tiéu dé tic dong, nham dat hiéu qud tot nhat. Chuong 6 ciing
yéu cau hoc vién hiéu y nghia cua viéc xay dung mét chién hroc dinh vi c6 tinh khéc
biét cho mét chieong trinh marketing xa héi, ¢6 khd ndng phdn tich va dé xuat mgt
chién luoc dinh vi hiéu qud.Pong thoi hoc viénthuc hanh xay duwng cac muc tiéu mang
tinh quan tri (dat yéu cau SMART).
6.1 Phan doan cong chang

6.1.1 Phan biét cac dbi tuong cong ching: cong ching muc tiéu/cong ching anh huong

6.1.2 Xéac dinh va lra chon céc tiéu chi phan doan (hai nhom tiéu chi lién quan dén

dic diém ca nhan va dic diém hanh vi)
6.2 Lwa chon cong chdng muc tiéu

6.2.1 Xac dinh céc ti€u chi danh gia phan doan

6.2.2 Cac phuong an lya chon céng ching muc tiéu
6.3. Pinh vi trong marketing xa héi

6.3.1 Dic trung ctia c4c chuong trinh x4 hoi anh hudng dén chién lugc dinh vi

6.3.2 Thé nao 1a mot chién lugc dinh vi hiéu qua

6.3.3 Can clr dé xay dung mét chién luge dinh vi hiéu qua
6.4. Pé xuat cac muc tieu SMART trong marketing xa hoi

6.4.1 So sdnh muc tiéu SMART va khéng SMART

6.4.2 Can ctr dé xay dung muc tiéu SMART
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Tai ligu tham khao caa chwong:

1. Nancy Lee and Philip Kotler, “Social Marketing: Changing Behaviors for
Good”, SAGE Publications Inc; Fifth Edition edition, 2015,Chapter 5:
Segmenting, Evaluating, And Selecting Target Audiences
Chapter 6: Setting Behavior Objectives And Target Goals
Chapter 9: Crafting A Desired Positioning

2. Tran Minh Pao, “Marketing can ban”, NXB PH Kinh té¢ Quédc dan, 2012,
Chuong 5: Lua chon thi truong muc tiéu va dinh vi thi truong

CHUONG 7: SAN PHAM VA CHI PHI TRONG MARKETING XA HOI

Badn chat san pham trong marketing xa héi chinh la hanh vi méi muén tao ra noi coéng
chung muc tiéu, trong khi chi phi chinh la nhitng kho khan thach thuc ma cong chung
phdi chdp nhdn khi dong ¥ thay déi hanh vi. Chwong 7 gidi thiéu cdc nguyén tic khai
thac va phdt trién chinh sach san pham va chi phi, véi tw cach la cdc c¢éng cu trién
khai chién legc marketing xd hoi. Qua chirong nay, hoc vién biét cach dp dung nguyén
tic phan tich cac cdp dé san pham trong marketing kinh doanh dé dé xudt chién leoc
san pham trong cdc chiong trinh xd hoi, trong dé nhan manh tinh sang tao trong viéc
cu thé héa san pham y tuéng (sw thay doi hanh vi) va trong viéc dé xudt cdc san pham
bo sung dé hé tro viéc thuc hién hanh vi méi. Bén canh dé, hoc vién ciing co co hoi
van dung nguyén tdc trao doi trong marketing kinh doanh dé phdn tich nhitng cdi
dirge va mdt ciia cong chiing muc tiéu khi chap nhdn hanh vi méi, qua dé dé xudt cdc
chinh sdach hiéu qud dé tac déng dén chi phi cam nhdn ciia cong chiing muc tiéu.
7.1 Chinh sach san pham

7.1.1 San pham co ban,

7.1.2 San pham bo sung

7.1.3 Gia tri/loi ich mang lai dbi voi cong chung

7.1.4 Dinh vi san phém
7.2 Chinh s&ch chi phi

7.2.1. Nguyén tac trao doi trong marketing xa hoi

7.2.2. Cac chi phi tai chinh

7.2.3. C&c chi phi phi tai chinh

7.2.4 DPinh gia trong marketing xa hoi

Tai li¢u tham khao ciia chwong:
1. Nancy Lee and Philip Kotler, “Social Marketing: Changing Behaviors for
Good”, SAGE Publications Inc; Fifth Edition edition, 2015,
Chapter 10: Product: Creating A Product Platform
Chapter 11: Price: Determining Monetary And Nonmonetary Incentives And
Disincentives
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CHUONG 8: KENH PHAN PHOI VA TRUYEN THONG TRONG
MARKETING XA HOI

Churong8 tiép tuc giGi thiéu hai yéu té quan trong trong cdc chiong trinh marketing
xd hoi, trong d6 cdc chinh sdach vé phdn phdi va truyén théng can phdi thich img véi
tinh chdt ddc thi ciia san pham trong marketing xd héi— la nhitng y twéng vé hanh vi
mdi- chii yéu mang tinh vé hinh, va loi ich khé ¢6 thé cam nhdn truc tiép. Chuong 8
ciing chi ra sy giao thoa ciia cdc yéu t6 thugc vé san phdam va truyén thong trong cdc
chwong trinh xd hoi, khi san phdam mang tinh théng tin thudn tiy vé hanh vi méi.
8.1 Chinh sach phan phéi

8.1.1 Lua chon kénh phéan phéi pht hop véi dic diém cong chiing muyc tiéu

8.1.2 Huy dong sy tham gia cua cic trung gian phan phdi

8.1.3 Cac khé khin, thach thuc trong khau phan phdi cia cac chuong trinh

marketing xa hoi
8.2 Chinh sach truyén thong

8.2.1 Vai trd cua truyén thong trong qua trinh thay doi hanh vi

8.2.2 Xay dung ké hoach truyén thdng, lva chon cac kénh truyén thong

8.2.3 Thiét ké thong diép trong marketing xa hoi

8.2.4 Phan biét P san pham va P truyén thong trong mot sé tinh huéng marketing

xa hoi

Tai liéu tham khao caa chwong:
1.Dé an Marketing x& hoi “Nguoi Viét ding hang Viét”- Freelancer
2.Nancy Lee and Philip Kotler, “Social Marketing: Changing Behaviors for Good”,
SAGE Publications Inc; Fifth Edition edition, 2015
Chapter 12: Place: Making Access Convenient And Pleasant
Chapter 13: Promotion: Deciding On Messages, Messengers, And Creative
Strategies
Chapter 14: Promotion: Selecting Communication Channels

CHUONG 9: CONG CHUNG VA POI TAC TRONG MARKETING XA HOI
Churong9 gici thiéu nhitng céng cu dé trién khai cdc chwong trinh marketing xa héi
mang ddc thi riéng, von khéng dwoc dé cdp dén trong marketing kinh doanh. Céc
chinh sach lién quan dén Cac P nay dwoc bo sung vao 4P truyén thong nham muc tiéu
khdc phuc cdc khé khan va thach thire va ndng cao hiéu qua hoat dong cho cdc
chwong trinh marketing xa héi. Hai chi# P dau tién lién quan dén yéu té cong chiing xd
héi va doi tac, véi ham y huy déng cdc nguon luc xd héi dé tang cuong kha ndng va
phuwong tién thyuc hién cdac chuwong trinh xd hoi.

9.1 Khai thac cac ddi twong cong ching

9.1.1 Phéan biét cac d6i tuwong coéng ching: céng ching muyc tiéu, cong chung anh
huong, cong chiing ndi bo

9.1.2 Céc chinh sach tac dong dén timg nhom cong ching

9.2 Thiét 1ap quan h¢ va khai thac cac ddi tac
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9.2.1 Nhan dién cac cong chung cé thé trg thanh ddi tac
9.2.2 Phan tich dong co, loi ich cta cac ddi tac tiém nang
9.2.3 Thuyét phuc cac dbi tac tham gia chuong trinh marketing x4 hoi

Tai liéu tham khao caa chwong:
1. Nedra Kline Weinreich: Hands-on Social Marketing, a step by step guide to
Designing Change for Good, SAGE Publications Inc, 2nd Edition, 2010
Chapter 3 The Social marketing mix

CHUONG10: CHINH SACH CONG VA NGUON TAI TRQ TRONG
MARKETING XA HOI

Churong 10 gidi thiéu tiép hai céng cu con lai ddc thir ciia cdc chieong trinh marketing
xd hoi, von khéng dwoc dé cdp dén trong marketing kinh doanh, lién quan dén chinh
sach/quy dinh nha mede va cde nguon tdi tro. Y nghia ciia hai yéu té nday gdn véi tinh
bén vitng ciia cdc chirong trinh nham thay doi hanh vi xd héi, von doi héi thoi gian dai
va mét méi truong phdp 1y thudn loi. Qua chwong nay, hoc vién biét cach nhdn dién va
khai thdc cdc quy dinh, vin ban mang tinh phdp 1y c6 thé hé tro viéc tac dong thay doi
hanh vi, ciing nhiwe nhdn dién nhitng yéu té phdp 1y c6 thé cdan tré viéc nay, tie do 1én
phirong dn hanh dong phit hop. Chwong 10 ciing yéu cau hoc vién thuc hanh dir todn
ngdn sach cho chuwong trinh marketing xa héi, tir d6 xdc dinh nhu cau tai chinh va dé
xudt cdc phwong dn huy dong tai tro.
10.1 Chinh sach cong

10.1.1 Nhan dién céc chinh sach c6 thé tac dong dén chuong trinh marketing xa

hoi

10.1.2 Khai thac cac chinh sach c6 tac dong tich cuc

10.1.3 Ung xtr trude cac chinh sach co tac dong tiéu cuc
10.2 Ngén séch va tai tro cho cac chwong trinh marketing xa hoi

10.2.1 Dy tru kinh phi cho chuong trinh marketing xa hoi

10.2.2 Nhan dién céc ngudn tai tro tiém ning

10.2.3 Khai thac cac nguon tai tro
Tai liéu tham khao caa chwong:

1. Nancy Lee and Philip Kotler, “Social Marketing: Changing Behaviors for
Good”, SAGE Publications Inc; Fifth Edition edition, 2015, Chapter 16:
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Chapter 3 The Social marketing mix
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CHUONG 11: TO CHUC THUC HIEN VA PANH GIA HIEU QUA VA TIEM
NANG PHAT TRIEN CUA CAC CHUONG TRINH MARKETING XA HOI
Xudt phét tir nguyén tdc co ban ciia marketing la hudéng dén dat dwoc muc tiéu hiéu
qua t6i wu cho nguon lwc da dwoc trién khai, chirong 11 gidi thiéu quy trinh té chic
thyc hién va danh gid hiéu qud cdc chwong trinh marketing xa héi, trong dé nhan
mgnh tam quan trong ciing nhw nhiing thach thic trong viée danh gid hiéu qud

chuong trinh.

Chuong 11 ciing trinh bay cdc quan diém, trao déi vé Y nghia va hiéu qud cua Cac
chwong trinh xd héi, trong dé dwa ra nhiing y kién phé phan, nhitng khé khdn thach
thirc - ciing chinh la nhing han ché con ton tai trong viéc trién khai marketing xa hgi
trén thyc té.

11.1 T6 chitc thuc hién cac chwong trinh marketing x4 hoi
11.1.1 Quy trinh trién khai thuc hién cac chuong trinh marketing xa hoi
11.1.2 Phéi hop trién khai cac cong cu marketing xa hoi 8P

11.2 Panh gia hiéu qua cacchwong trinh marketing xa héi
11.2.1 Hi¢u qua trong cac chuong trinh marketing xa hoi
11.2.2 Phuong phap danh gia, do luong hi¢u qua
11.2.3 Quy trinh danh gia hi¢u qua cac chuong trinh marketing xa hoi

11.3 Nhitng khé khin, thach thirc va phé phan vé marketing xa hoi
11.3.1 Nhirng kh¢é khan trong cac chuong trinh marketing xa hoi
11.3.2 Nhitng phé phan d6i véi cac chuong trinh marketing xa hoi

11.4Kinh nghiém thwc hién mét sé6 chwong trinh marketing xa hdi thanh cong
11.4.1 Mot s6 chuong trinh trén thé gigi (Scoop the poop, Dump ways to die)
11.4.2 Mot sé chuong trinh trong nugc (Mang &m nhac dén bénh vién, Com c6
thit, Di va m¢...)

Tai ligu tham khao caa chwong:

1. Nancy Lee and Philip Kotler, “Social Marketing: Changing Behaviors for
Good”, SAGE Publications Inc; Fifth Edition edition, 2015, Chapter 15:
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2. Mot sb du 4n marketing x& hoi trén trién 18m truc tuyén “Hanh trinh tir tréi
tim”ctia Trung tam tiép thi cong dong http://socialmarketing.vn

7. GIAO TRINH:
Chua c6, su dung bai gidng cua giang vién
8. TAI LIEU THAM KHAO:

1. Nancy Lee and Philip Kotler, “Social Marketing: Changing Behaviors for
Good”, SAGE Publications Inc; Fifth Edition edition, 2015

2. Alan R. Andreasen,”Social Marketing in the 21% century”, SAGE Publications ,
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3. Tran Minh Dao, “Marketing cin ban”, NXB DH Kinh té Quéc dan, 2012
9. PHUONG PHAP PANH GIA HQC PHAN:
— Du lop, thao luan trén 16p: 10% - Panh gia dua trén mic d6 chuyén can va
nhiét tinh cua sinh vién trong 1ép hoc tai cac budi hoc trén 16p.
—  Kiém tra gitra ky:20%.
— Bai tap nhém: P& an cuia nhdm vé mot chwong trinh marketing xa hoi (Panh gia
dua trén thai d6 lam viéc nhom, két qua hoan thanh cong viée dugc giao va cac
dong gop ca nhan trong qua trinh hoc tap va thao luan): 20%
— Thi cudi ky: 50% -Dénh gia trén co sé bai thi cudi ky.
o bibu kién dugc du thi cudi ky: sinh vién phai tham du t6i thiéu 70% sb
ti€t cua hoc phan.
o Hinh thire thi: viét (90 phut), phéan tich tinh hudng va dé xuét bién phap
marketing gan voi nhirng chuong trinh xa hoi cu thé
o Luu y: Sinh vién khong dworc st dung tai liéu khi lam bai.
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