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LY LICH KHOA HQC

1. Ho va tén;: VU HUY THONG

2. Nam sinh: 1966 3. Gidi tinh: Nam
4. Hoc ham: Pho Giao su Nam phong hoc ham: 2013
Hocvi: Tién sy Nim dat hoc vi: 2004

5. Chirc danh nghé nghiép: Giang vién Cao cap
Chucvu: Truong khoa Marketing, Bi thu Chi bd

6. Dia chi nha riéng: Phuong Pong Tam, Quan Hai Ba Trung, Ha Noi

7. DBién thoai: CQ: 024.36280280 (may 1¢ 6366) Mobile: 0904111578
Fax: 024.38693368 E-mail: vuhuythongktqd@gmail.com va: thongvh@neu.edu.vn

8. Don vi cong tac:
Khoa Marketing, Truong Pai hoc Kinh té Quéc dan
bia chi: 207 Buong Giai Phong, Quan Hai Ba Trung, Ha Noi

9. Linh vuc nghién ciu:
Kinh té va Quan tri Kinh doanh (Marketing)

10. Qua trinh dao tao

Béc dao tao Noi dao tao Chuyén mén Nim tot nghiép
Pai hoc PH Kinh té Quéc dan Kinh té Vat gia 1988
Thac sy BSU, Idaho, USA Quan tri Kinh doanh 1995
Tién sy PH Kinh té Quéc dan KT&QTKD (Marketing) 2004
bai hoc PH Qubc gia Ha Noi Tiéng Anh phién dich 2005
Pao tao ngin han  VPCP va WB Quan 1y Kinh té Vi mo 1991
Pao tao ngan han IRI Training Course, Italia QTKD va nghién cttu DN 1996
Nghién ctru vién DPH Kobe, Nhat Ban QTKD va Marketing 1998-2000
Trao d6i giang vién = California State University, QTKD va Marketing 2009
Long Beach, USA
Trao ddi giang vién = University of Southern QTKD va Marketing 2011
Queensland Sydney, Australia
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11. Trinh d ngoai ngir : Tiéng Anh: Nghe, N6i, Poc, Viét

12. Qua trinh céng tac

Thaoi gian Vi tri cong tac Linh vuc chuyén moén = Tén va dia chi to chuc

1989-2007  Giang vién, Gidng vién chinh, Phé  Kinh té, Quan tri Kinh  Truong DH.KTQD
Truong Bo mon (1996-1998), doanh va Marketing ~ Puong Giai Phéng,
Giam d6c Trung tam, Khoa Q.Hai Ba Trung, Ha NoI
Marketing (2004-2007)

2007-2008 = Giang vién chinh, Gidam déc Trung  Kinh té, Quan tri Kinh ~ Truong PHKTQD
tam, Phong Quan 1y Dao tao doanh va Marketing

2008-2013  Gidng vién chinh, Bi thu Chi bo Kinh té, Quan tri Kinh  Truong PH.KTQD
Khoa Marketing (6/2013 dén nay)  doanh va Marketing

2014-nay Ph¢ Truéng khoa Marketing Kinh té, Quan tri Kinh  Truong PH.KTQD

(3/2014 dén 4/2018), Giang vién
Cao cap (trr 01/2017), Truong khoa
Marketing (tir 5/2018 dén nay)

doanh va Marketing

13.1. Cac bai bio khoa hoc di cong bd (chon loc va cap nhat gan day)

Nam Tén bai bdo Tén, s6 tap chi, xuat ban

2013 | Customer Satisfaction with Online Group-Buying Journal of Economics and
Services Development, VVol.15, No.1

2013 | Su hai long cua khach hang dbi voi mua sam tryc tuyén | Tap chi KT va PT, s6 191(2),
theo nhom thang 5

2014 | Corporate Social Responsibility and Applications from | In’l Journal of Humanities and
Japanese Cases into Vietnam Socio-economic Social Sciences, Vol.4 No.1
Development Jan-April 2014, Thailand

2014 Mot s6 van dé vé ning luc canh tranh dich vy ngan hang | Tap chi Khoa hoc Thuong Mai,
bén 16 tai cac ngén hang thuong mai trén dia ban Ha Noi | sb 74+75 (10-11/2014)

2015 Qich vu kham suc khoe dinh ki cho nguoi cao tuoi: Mot | Tap chi Khoa hoc va Cong nghé
s0 kién nghi va giai phap No0.30 (10-2015)

2016 Nv.Cl'l’U ?éc yé,l’J t6 C:éln trél hén}l Vi‘IAnuaAthu’C 7ph§'m an t(A)?‘m Tap chi Nghién ctru Ti chinh-
cua nhoém khéach hang nit nhan vién cong so tai Ha Noi Marketing (11-2016)

2017 Nghién clru nang luyc canh tranh ctia diém dén du lich Tap chi Khoa hoc va Cong nghé
Quang Ninh No0.42, thang 10-2017

o017 | The effects of benefit cognition to Food Supplements In’l Journal of Applied
buying intention of Vietnamese consumer — under the Business &Economic Research,
influence from Government management activities Vol.15, No.24 (Scopus), 2017

2018 | Nghi€n ciru cac nhan t6 anh huong dén y dinh mua hang Tap chi Kinh té va Phat trién,
may mac Trung Quoc cia nguoi tiéu dung Ha Noi S0 253, thang 7-2018

2019 Xay dung m6 hinh nghién ctru cac yéu t6 can tré hanh Tap chi Khoa hoc Thuong mai,
vi mua thuc pham sach va an toan cua nguoi tiéu dung | Ha Noi, thang 6-2019
thanh thi: nghién ctu tai Viét Nam
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Factors Affecting the Effectiveness of the Rubber Latex

International Journal of

2019 . . . : .
Quality Management System in Lai Chau Rubber Joint | Management Sciences and
Stock Company Business Research, 6-2019
2019 | A research on parents’ decision of buying toys for Journal of Advanced Research
children in Hanoi in Dynamical & Control
Systems (Scopus) 9-2019
2020 | A transaction cost explanation of the card-or-cash International Journal of Bank
decision among Vietnamese debit card holders Marketing (ISI) 3-2020
o020 | Debit card usage as a rational choice: the moderating Journal of Economic
effect of cash habit Development (Scopus) 3-2020
o020 | Factors Hindering the Behavior of Purchasing Hygiene | Jour of Adv Research in
and Safe Food by Residents of Metropolitan Areas in Dynamical & Control Systems
Vietnam (Scopus) 3-2020
2020 | The Relationships between Satisfaction, Loyalty and Test Engineering and
Repeat Purchase of Fashion Products in Vietnamese Management (Scopus) 4-2020
Market, Under the Impact of Ego Involvement
13.2. Cac bai viét, bai tham luin hdi thao di cong bo (chon loc va cip nhit gan diy)
2016 \B/(iaéatrnr;]na]rket and brand promotion of Asahi Beer in Hoi thao Khoa hoc Quéc té
NEU-KKU
2016 ﬁ(isisprr?atnggement pn\s/c_)ctial media: a recent case of Tan | ysi thao Khoa hoc ouéce té
I€p Fnal beverage in Vietnam Pan-Pacific, Malaysia
o016 | Facebook marketing to approach young customers for Mobifone International Conference
(MICA), BPH ba Nang
o017 | Ananalysis on the determinants of capital structure of International Conference, PH
fishery and aquaculture enterprises listed in Vietham Thuone Mai. BH Hai Phon
stock market gVl &
o017 | Hygienic and safe food: Issues for research on consumer | \si thao Khoa hoc Quéc té
behavior in Viet Nam NEU-KKU
o017 | Reviewing Abenomics and implication for Vietnam Hoi thao Quéc té NEU-KKU
Nghién ctu yéu té gdy anh huong dén quyét dinh mua xe | jya: 42 Ao i
20071 4ap dicn hoc sinh THPT tai Ha Noi SOH'E%‘(’QE“& hoc Quac gia,
2018 Factors at points-of-sale affecting impulse buying International Conference
behaviour (MICA), PH Pa Ning
2018 Influencers in the context of clean and safe food International Conference
consumption — A typical case study (CIEMB), PH.KTQD
Thach thic doi véi cac doanh nghiép vira va nho trona Hoi thao Qudc gia, PH.KTQD
2019 A - ~ A , - L. N ~ v g >
hoat dona kinh doanh aua mang xa hoi véi boi canh cudc
cach mang 4.0 trén dia ban Ha Noi
2019 Barriers to e-banking services: The transaction cost International Conference
perspective (CIEMB), PH.KTQD
Trach nhiém xa hoi cua doanh nghiép (CSR) trong linh International Conference
2019 ’
vucC bao V@_ mo1 truong: Kinh nghl@m Nhat Ban va bai D|g|tal Business and Marketing
hoc cho Viét Nam in globalization era, NEU
2020 Factors Hindering the Behavior of Purchasing Hygiene WCASET 2020 Manila

and Safe Food by Residents of Metropolitan Areas in VN

Philippines
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14. Séch, gido trinh va cic 4n phim khac di cong bo (gan diy)
Nam ., Mirc do A
udt ban Tén sach tham gia Nha xuat ban
2014 | Giao trinh Hanh vi Nguoi tiéu dung (tai ban) Cha bién | Nxb Bh.KTQD
2017 | Sach chuyén khao: Hi¢u qua dau tu tu nhan cho gido duc | Thamgia | NXB Gido duc
sau phé thong: Nghlen ctru tai Bong bang Séng Hong Viét Nam
2018 | Giao trinh Marketing dich vu Thamgia | Nxb bh.KTQD
2018 Giéo trinh Quan tri Ban hang Pong c.bién | Nxb Bh.KTQD
2019 | Sach chuyén khao: Céc yéu té anh hudng téi viéc ang Tham gia | Nxb Lao dong
dung cdng nghé trong san xuat néng nghiép tai Viét Nam Xa hoi
15. Cac dé tai, dw an, nhiém vu di chi tri hoiic tham gia (chon loc va cip nhat gan day)
Thoi . . U Cap quan ly ) A Tinh trang
gian Tén chuong trinh, dé tai a8 tai Trach nhiém b o
2014 | Nang cao ning luc canh tranh cho cac )
doanh nghiép nho va vira trén dia ban Cap Tinh Tham gia ba nghiém thu
2015 | tinh Ninh Binh
2015 | Giai phép nang cao hiéu qua dau twcho |
gido duc cua nguoi dan ¢ Bong bang Cap Bo Tham gia ba nghiém thu
2016 Song Hong
2016 | Nhiém vu NCKH cap Bo: Nghién ctu )
danh gia h¢ thong dai hoc Ngoai cong Cap Bo Tham gia ba nghiém thu
2017 lap & Viét Nam dén nim 2017
2017 N.ciru danh gia tinh hinh thuc hién Nghi
quyét 77/NQ-CP va tinh hinh 6 chuec, ‘0 RA : 5 olia
2018 hoat dong ctuia Hoi ddng Trudng tai cac Cap Bo Tham gia ba nghiém thu
co s¢ gigo duc PH (B2017.KHA.25)
2017 | Thuc trang huy déna naudn luc cua to , _ _
chuec. ca nhan dau tu cho phat trién co Cap Bo Tham gia ba nghiém thu
2018 | 54 GD mém non va PT ngoai cong 13p
2017 | Yéu td can tré hanh vi mua sam thuc ) _
pham sach va an toan cuia nguoi dan Cap Bo Chu tri ba nghiém thu
2019 | rong cac do thi ¢ VN (B2017.KHA.16)
Mot s6 giai phap quan 1y d6i véi cac
2017 hoat dong kinh doanh hang hoa, dich vu X . _
qua cac trang mang xa hdi trén dia ban Cﬁg Thanh Tham gia ba nghiém thu
2019 | Tp. Ha Noi dén nam 2025 (Ma sé: 01X- | P
10/01-2017-3) ]
Dé tai nhzi'l}h: K€Et n{)l sér] xg;&t gitra cic | Chuong trinh Tham gia
doanh nghiép Nhat ban va Viét Nam KH-CN P4 tai cAp
2016 A A \ 5 A A + R . ;
tron_q mot S? ngaknh‘s:anixuat cong _ trong diém Nha nude Pa nghiém thu
2020 | nghiép, thudce Deé tai cap Nha nuéc: Quoc gia A
A e oA X KX.01.13/16 | Chu tri Bé
Nghién ctru co s¢ 1y luan va thyuc tien YL t3i nhanh
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clia viéc két noi kinh té gitra Viét Nam
va Nhat Ban trong boi canh hoi nhap
kinh té khu vuc

16. Mot so cong trinh tiéu biéu dwoc ap dung trong thuc tién

Stt Tén cong trinh Hinh thirc, quy mé, diachi  Tho1i gian
1 The first Social Marketing Project on Female DKT International Vietnam, 1995-2000
Oral Contraceptives in Vietnam UB.DS-KHH Gia dinh
Nghién cuu thi truong-khach hang Dich vy Buu : A
2 dien Ha Noi Cty Dich vu Buu dién HN 1997
3 | Nghién ciu thi truong-khach hang dich vu Cong ty Dién toan va Truyén 2000
internet va truyéen dir liéu Viét Nam Dt liéu VDC-VNPT
4 Dy an Marketing Xa hoi vé thai do va hanh vi To chuc Y té Thé gidi, Vién 2002
hién mau nhan dao cta cong ching tai Ha Noi Huyet hoc Truyén mau T.W
Du 4n tang cuong nang luc tai B Thuong Mai R . i
S do Chinh phu Phan Lan tai trg, pha 2 Bo Thuong Mal 2002-2004
Nghién ctru va tr van xay dung chién lugc thi £ .
6 treomg cho Nha may Thube 14 Thanh Héa Cty Thuoc 1a Thanh Hoa 2004-2005
7  Dé an Chién lugc phat trién Quang cao Viét Nam  Bo Vian héa-Thong tin 2006
8 D¢ 4an Vin héa Doanh nghiép — VCB Vietcombank 2009-2010
Du 4n Phat trién 1am nghiép dé cai thi¢n doi song = Bo N.nghiép va Phat trién
9  vung Tay Nguyén: Ho tro phat tricn kinh doanh ~ Nong thon, Ngan hang Phat 2012
cho cac doanh nghiép vira va nho (FLITCH) trien Chau A va PHKTQD
10 D€ an loai bo bong dén soi dot va tiét kigm nang  Vién CL.CS Tai nguyén va 2012-2015
luong tai Viét Nam Moi truong; UNEP
Du an nghién ctru nguoi doc bdo mang va cac T
11 trang thong tin dién tir & Viét Nam Bao dién tir Vietnamnet 2016

17. Tham gia Pao tao Sau Dai hoc:

Hudng dan Cao hoc vién trong nudc va quoc té thuc hién Luan van Thac s, tir ndm 2000 dén nay
Hudng dan phu va huéng dan chinh 6 Nghién ctru sinh da bao vé thanh cong Luan an Tién si

Toi xin cam doan nhirng thong tin trén day la dung!
Ha Noi, ngay 22 thang 7 nam 2020

Xac nhan cia Truwong PH.KTQD Nguwoi khai ly lich



