BQ GIAO DUC VA PAO TAO CONG HOA XA HQI CHU NGHIA VIET NAM
TRUONG PH KINH TE QUOC DAN Poc lap — Tw do — Hanh phuc

PE CUONG CHI TIET HQC PHAN
TRINH PO DAO TAO: BPAI HOC LOAI HINH PAO TAO: CHINH QUY
1. TEN HQC PHAN:
Tiéng Viét: MARKETING CAN BAN
Tiéng Anh: PRINCIPLES OF MARKETING

M3 hoc phan: MKMA1103 Tong s6 tin chi: 2TC
2. BO MON PHU TRACH GIANG DAY: MARKETING
3. PIEU KIEN HQC TRUOC: KINH TE VIMO 1

4. MO TA HQC PHAN:

Hoc phan gigi thiéu cho sinh vién nhitng hiéu biét co ban vé marketing, vai tro
cua marketing trong mot to chac; nhitng noi dung can tim hiéu vé thi truong, moi
truong marketing va hanh vi ngudi tiéu ding. Hoc phan ciing gigi thiéu cong cu dé thu
thap céc thong tin marketing va cung cap hé théng dit lidu cho viéc ra cac quyét dinh
marketing — hé thong thong tin va nghién ctu marketing. Hoc phan con gigi thiéu céac
phuong thirc chién luoc dic thu ciia marketing dé tiép can vai khach hang — thi truong,
phan doan thi trudng, lva chon thi trudng muc tiéu, dinh vi. Sau cing hoc phan sé tap
trung giéi thiéu 4 cong cu marketing dién hinh trong linh vyc kinh doanh san pham vat
chat dé trién khai chién luoc, ké hoach marketing, d6 1a: San pham, Gia ca, Kénh phan
phdi va Truyén thong marketing. Hoc phan dwoc xem 1a nén tang cho viéc tich lity cac
hoc phan chuyén sau cia marketing.

5. MUC TIEU HQC PHAN:

Sau khi hoc xong hoc phﬁn, sinh vién phai hiéu dugc ban chét, tu tudng va
nhiing triét 1y co ban cta marketing. Pong thoi, sinh vién phai ndm duoc nhitng quyét
dinh co ban thudc pham vi marketing ciing nhu nhitng vin dé can phan tich dé c6 thé

dua ra nhitng quyét dinh marketing hiéu qua.
6. NOI DUNG HOQC PHAN:
PHAN BO THOI GIAN

Trong do
Stt Ngi dung Tong sé tiét Ly Bai tdp, thdo Ghi cha
thuyét | lugn, kiém tra
1 | Chuong 1 5 3 2 Can phong hoc
2 | Chuong 2 1 1 0 duwoc trang bi may




Trong do
Stt Ngi dung Tong sé tiét Ly Bai tdp, thdo Ghi cha
thuyét | lugn, kiém tra

3 | Chuong 3 1 1 0 chiéu, loa dai day
4 | Chuong 4 4 3 1 di dé thudgn tién
5 | Chuong 5 4 3 1 cho viéc trién khai
6 | Chuong 6 2 2 0 bai tdp tinh huong
7 | Chuong 7 3 2 1 va thdo lugn nhom.
8 | Chuong 8 g 2 1
9 | Chuong 9 3 2 1
10 | Chuong 10 4 3 1

Cong 30 21 9

CHUONG 1: TONG QUAN VE MARKETING
Chuong 1 nham giéi thiéu su ra doi va phat trién ctia marketing va trang bi cho nguoi
hoc lam quen véi cac khai niém co ban cua marketing, tim hiéu vai tro va vi tri cia
marketing trong cic doanh nghiép. Phan tiép theo cua chwong s& dé cap téi cac noi
dung vé quan tri marketing va nhimg thach thirc méi ctia marketing trong thoi dai ngay
nay.
1.1. Ban chét ciia marketing
1.1.1. Su ra doi va phat trién ctia marketing
1.1.2. Khai niém marketing va cac khai niém lién quan
1.2. Vai tro va vi tri cia marketing trong cac doanh nghiép
1.3. Quaén tri marketing
1.3.1. Khai niém quan tri marketing
1.3.2. Céc quan diém quan tri marketing
1.3.3. Quan tri qua trinh marketing
1.4. Nhirng thach thirc méi cua marketing
Tai liéu tham khéo cia chwong:
- Philip Kotler and Gary Amstrong, “Principles of marketing”, 15™ edition,
Pearson Education, 2014
- Philip Kotler, “Marketing 3.0”, NXB Tong hop thanh phd Ho Chi Minh, 2011
- Tran Minh Dao, “Giéo trinh Marketing can ban”, NXB DH Kinh té Qudc dan,
2012, Chuong 1.

CHUONG 2: HE THONG THONG TIN VA NGHIEN CUU MARKETING
Chuong nay gidi thiéu vé hé thong thong tin va nghién ctru marketing ciia doanh
nghiép, vai trd ¥ nghia ciia chung ddi véi viéce ra cac quyét dinh quan tri marketing va
tién trinh thuc hién mot du an nghién ctru marketing.

2.1. H¢ thong thong tin marketing



2.1.1. Khai niém va cac bo phan ctia hé théng thong tin marketing
2.1.2. Vai tro ctia hé thong thong tin marketing
2.2. Nghién ctru marketing
2.2.1. Phat hién van dé va hinh thanh muc tiéu nghién ctru
2.2.2. Lap ké hoach nghién ciru
2.2.3. Thu thap dir liéu
2.2.4. Xu ly va phan tich dir li¢u
2.2.5. Viét bao cao
Tai liéu tham khao ctia chwong:
- Philip Kotler and Gary Amstrong, “Principles of marketing”, 15" edition,
Pearson Education, 2014
- Philip Kotler, “Marketing 3.0”, NXB Tong hop thanh phé Ho Chi Minh, 2011
- Tran Minh Pao, “Giéo trinh Marketing cdn ban”, NXB PH Kinh té Quéc dan,
2012, Chuong 2.

CHUONG 3: MOI TRUONG MARKETING

Chuong nay s& tap trung nghién ctru nhitng co hdi va thach thirc, nhitng diém manh va
yéu trén co so phan tich nhitng yéu t6 thudc moi truong marketing. Trude hét, dé nhan
dién duogc cac yéu to méi trudng cb vai tro nhu thé ndo, can dit chung trong mdi quan
hé tong thé cua toan bd hé thong hoat dong marketing ctia doanh nghiép. Tiép theo do,
chuong nay sé& gidi thiéu tong quan va tinh chat tac dong toi cac quyét dinh marketing
clia cac yéu t6 thudc moi truong marketing, bao gdom: méi truong marketing vi mo va
moi truong marketing vi mo. Phan cudi cta chuong s& di siu phan tich su anh hudng
clia timg yéu to thudc médi truong marketing vi md va vi mo téi cac quyét dinh
marketing cua cac doanh nghiép.
2.1. Tong quan vé mdi trwdng marketing

2.1.1. Khai niém

2.1.2. Phan loai
2.2.  MBJi trwong marketing vi mo

2.2.1. Céc yéu t6 bén trong doanh nghiép

2.2.2. Céac yéu t6 bén ngoai doanh nghiép
2.3.  Moi trwomg marketing vi mo

2.3.1. Moi truong nhan khau hoc

2.3.2. Moi truong kinh té

2.3.3. Moi trudong tu nhién

2.3.4. Moi trudong cong nghé

2.3.5. Moi truong chinh tri ludt phap



2.3.6. Moi truong van hoa xa hoi

Tai liéu tham khao cia chwong:

Philip Kotler and Gary Amstrong, “Principles of marketing”, 15" edition,
Pearson Education, 2014

Philip Kotler, “Marketing 3.0”, NXB Tong hop thanh phé H6 Chi Minh, 2011
Tran Minh DPao, “Gido trinh Marketing cdn ban”, NXB DH Kinh té Quéc dan,
2012, Chuong 3.

CHUONG 4: THI TRUONG VA HANH VI KHACH HANG

Chuong nay tap trung nhan dang thi truong ngudi tiéu ding va nhing dic diém cua

ho, nghién ctru m6 hinh hanh vi mua cua nguoi ti€u dung va nhitng nhén to tac dong

t61 hanh vi mua cua ho. Ngoai ra, chuong nay ciing gi6i thiéu vé thi trudng to chirc va

hanh vi mua cta khach hang t6 chirc, qua day, s& gitp hoc vién nhan dang cac loai thi

truong - khach hang t6 chtrc chu yéu va nhitng dac diém hanh vi mua cua ho. Tat ca

nhing nghién ciru trén giup chung ta khang dinh mot nguyén 1y cdt 16i cia marketing

la: Khach hang khac nhau, hanh vi mua cua hgo khac nhau va do dé cach thic lam

marketing cua cac doanh nghiép ciling phai khac nhau.

4.1.

4.2.

Thi trwedong nguoi tieu dung

4.1.1. Khai quat vé thi trudng ngudi tiéu dung

4.1.2. Hanh vi nguoi ti€u dung

4.1.3. Nhimng nhan t6 co ban anh hudng toi hanh vi nguoi tiéu ding
4.1.4. Quéa trinh ra quyét dinh mua

Thi trudng to chirc va hanh vi mua khach hang 1 t6 chirc

4.2.1. Thi trudng va hanh vi mua cta cac doanh nghiép san xuat
4.2.2. Thi truong va hanh vi mua cua cac doanh nghiép thuong mai

4.2.3. Thi trudng va hanh vi mua cta cac to chirc khac

Tai liéu tham khéo cia chwong:

Philip Kotler and Gary Amstrong, “Principles of marketing”, 15" edition,
Pearson Education, 2014

Philip Kotler, “Marketing 3.0”, NXB Tong hop thanh phd Ho Chi Minh, 2011
Tran Minh Dao, “Gido trinh Marketing can ban”, NXB DH Kinh té Qudc dan,
2012, Chuong4.

CHUONG 5: PHAN POAN THI TRUONG,
LUA CHON THI TRUONG MUC TIEU VA PINH VI

Chuong nay dé cép toi cac bude cua tién trinh marketing muc ti€u, bao gom 3 ndi

dung. (1) Phan doan thi trudng. Phan nay néu 1én 1y do cic doanh nghiép phai tién



hanh phan doan thi truong, 191 ich cua viéc phan doan thi truong, cac yéu cau, co sO va
tiéu thuc cua viéc phan doan thi truong. (2) Lua chon thi truong muyc tiéu. Budc nay
bao gdm cac cong viéc: danh gia cac doan thi truong, cac phuong 4n lwa chon thi
truong muc tiéu va cc kiéu chién lugc marketing nham dap tmg thi truong muc tiéu.
(3) Dinh vi thi truong - cach thic doanh nghi¢p khac biét hoa dé tao dung hinh anh,
khang dinh vi tri va nang cao kha ning canh tranh ctia minh trén thi truong.
5.1. Tién trinh marketing muc tiéu
5.1.1. Khai quat vé marketing muc tiéu
5.1.2. Cac budc thuc hién marketing muc tiéu
5.2. Phéan doan thi trudng
5.2.1. Khai niém phan doan thi truong
5.2.2. Ly do phan doan thi truong
5.2.3. Yéu cau phan doan thi trudong
5.2.4. Cac ti€u thirc phan doan thi truong
5.3. Lua chon thi tredng muc tiéu
5.3.1. Khai niém thi truong muc ti€u
5.3.2. Panh gia cac doan thi truong
5.3.3. Cac phuong an lya chon thi trudong muc tiéu
5.3.4. Céc phuong thitc marketing theo thi truong muc ti€u
5.4.  Pinh vi va chién lwgc dinh vi
5.4.1. Khai niém va chién luoc dinh vi
5.4.2. Cac budc trong qua trinh lya chon chién luge dinh vi
5.4.3. Trién khai thyc hién chién luogc dinh vi
Tai liéu tham khéo cia chwong:
- Philip Kotler and Gary Amstrong, “Principles of marketing”, 15™ edition,
Pearson Education, 2014
- Philip Kotler, “Marketing 3.0”, NXB Tong hop thanh phd Ho Chi Minh, 2011
- Tran Minh Dao, “Giéo trinh Marketing can ban”, NXB DH Kinh té Qudc dan,
2012, Chuong 5.

CHUONG 6: XAC LAP VA TRIEN KHAI CHIEN LUQC MARKETING
Chuong nay tap trung tim hiéu hé théng chién lugc ctia cac doanh nghiép, qua day s&
1am rd mdi quan hé giita chién lugc kinh doanh tong thé cua cong ty véi chién lugc
marketing, chién lugc marketing v6i cac chién lugc chirc ning. Tiép theo s& gidi thiéu
vé xay dung chién lugc marketing va xdy dung ké hoach marketing. Phan cubi ciing

cua chuong la vi¢c t6 chure va thyuc hién marketing.



6.1. H@ thong chién lwgc ciia doanh nghiép
6.1.1. Chién luge kinh doanh
6.1.2. Chién lugc chiic ning
6.2. Xay dung chién lwgc va ké hoach marketing
6.2.1. Xay dung chién lugc marketing
6.2.2. Xay dung ké hoach marketing
6.3. To chirc, thirc hi¢n marketing
6.3.1. T6 chirc bo phan marketing
6.3.3. Thuc hién marketing
Tai liéu tham khao ctia chuwong:
- Philip Kotler and Gary Amstrong, “Principles of marketing”, 15" edition, Pearson
Education, 2014
- Philip Kotler, “Marketing 3.0”, NXB Tdng hop thanh phé Ho Chi Minh, 2011
- Tran Minh Pao, “Giéo trinh Marketing cdn ban”, NXB PH Kinh té Quéc dan,
2012, Chuong 6.

CHUONG 7: QUYET PINH VE SAN PHAM

Chuong 7 nghién ciru cac quyét dinh lién quan dén san pham. Pau chuong s& tim hiéu
vé quan niém san pham ctia marketing, bao gdm: Khai niém vé san pham, cip do cac
yéu t6 cau thanh don vi san pham, phéan loai san pham. Tiép theo, chuong nay s& dé
cap t6i nhitng van dé lién quan dén thwong hiéu va cac chién luoc thuong hiéu. Tiép
d6 1a cac quyét dinh lién quan dén bao goi, dich vu va danh muyc san pham. Phan cubi
cung cta chuong s& tim hiéu vé chién lugc marketing ciia doanh nghiép sé& thay doi
nhu thé nao trong chu ky séng cua san pham.
7.1 San pham theo quan diém marketing

7.1.1 San pham la gi?

7.1.2 Céc cap do san pham

7.1.3 Phan loai san pham
7.2 Cac quyét dinh lién quan dén tirng san pham

7.2.1 Quyét dinh cac dic tinh cua san pham

7.2.2 Quyét dinh bao géi va dich vu san pham

7.2.3 Quyét dinh thuong hiéu ciia tirng san pham
7.3 Quyét dinh chiing loai va danh muc sin pham

7.3.1 Dinh nghia chiing loai san pham

7.3.2 Quyét dinh bé rong ciia chung loai san pham

7.3.3 Quyét dinh danh muc san pham



7.3 Quyét dinh vé thwong hiéu
7.4 Phat trién sain pham méi
7.4.1 Khai quét vé san pham méi
7.4.2 Céc giai doan phat trién san pham méi
7.5 Chu ky song ciia sin phim
7.5.1 Chu ky sdng ctia san pham 13 gi?
7.5.2 Cac giai doan trong chu ky séng cia san pham
Tai liéu tham khiao ctia chwong:
- Philip Kotler and Gary Amstrong, “Principles of marketing”, 15" edition, Pearson
Education, 2014
- Philip Kotler, “Marketing 3.0”, NXB Téng hop thanh phé H6 Chi Minh, 2011
- Tran Minh Pao, “Giéo trinh Marketing can ban”, NXB DH Kinh té Quéc dan,
2012, Chuong 7.

CHUONG 8: QUYET PINH VE GIA

Chuong nay s& tim hiéu nhitg nét khai quat vé gia, nghién ctru nhitng nhin té bén
trong va bén ngoai anh hudng tGi quyét dinh vé gia ban, tién trinh va cac phuong phap
dinh gid, cac chién luoc gia: chién lugc gia cho san pham mdi, cac chién luge gia cho
danh muc san pham, cac chién lugc diéu chinh gia va chién luoc thay doi gia.
8.1 Nhitng van dé chung vé gia

8.1.1 Khai ni¢ém gia ca

8.1.2 Vai tro cua gia
8.2 Cac yéu to chii yéu anh hwéng dén cac quyét dinh veé gia

8.2.1 Céc nhan t6 bén trong doanh nghiép

8.2.2 Nhiing yéu t6 bén ngoai
8.3 Tién trinh xac dinh mirc gia co ban

8.3.1 Xac dinh muc tiéu dinh gia

8.3.2 Xac dinh cau ¢ thi trudng muc tiéu

8.3.3 Xac dinh chi phi phuc vu cho viéc dinh gia

8.3.4 Phan tich san pham va gia ca cta ddi thii canh tranh

8.3.5 Lua chon phuong phap dinh gié

8.3.6 Lya chon mirc gia cu thé
8.4 Cac chién lwgc gia

8.4.1 Chién lugc gia cho san pham mai

8.4.2 Chién lugc gia cho danh myc san pham

8.4.3 Phan biét gia

8.4.4 Thay doi gia



Tai liéu tham khao cia chwong:

Philip Kotler and Gary Amstrong, “Principles of marketing”, 15" edition,
Pearson Education, 2014

Philip Kotler, “Marketing 3.0”, NXB Tong hop thanh phé H6 Chi Minh, 2011
Tran Minh DPao, “Gido trinh Marketing cdn ban”, NXB DH Kinh té Quéc dan,
2012, Chuong 8.

CHUONG 9: QUYET PINH VE PHAN PHOI

Chuong nay tap trung vao chi dé cic doanh nghiép san xuat s& thuc hién viéc dua

hang hoa toi ngudi tiéu dung bang cach nao? Va lam thé nao dé tiép tuc nang cao gia

trj cung Gmg cho khach hang? Phan dau cta chuong s& dé cap ti ban chat, cac quyét

dinh lién quan dén thiét ké va quan 1y kénh phan phéi. Noi dung tiép theo s& dé cap t6i

cac quyet dinh phan phoi vat chat - hoat dong hau can va cuoi cung s€ nghién ctru vé

viéc hai trung gian quan trong nhat - nha ban budn va nha ban 16 - thong qua cic quyét

dinh marketing ctia ho nhu thé nao.

9.1.

9.2.

9.3.

9.4.
9.5.

Ban chit va tim quan trong ciia kénh phén phéi
9.1.1. Dinh nghia kénh phan phdi

9.1.2. Tam quan trong va chirc ning ctia kénh phan phdi
Céu triic, hanh vi va to chirc kénh marketing
9.2.1. Céau tric cua kénh phan phéi

9.2.2. Hanh vi trong kénh

9.2.3. T6 chitc kénh phan phdi

Quin tri kénh phan phoi

9.3.1. Thiét ké kénh

9.3.2. Quan Iy kénh phan phbi

Phén phéi vit chat

Marketing ciia doanh nghiép ban budn, ban 1é

Tai liéu tham khéo cia chwong:

Philip Kotler and Gary Amstrong, “Principles of marketing”, 15" edition,
Pearson Education, 2014

Philip Kotler, “Marketing 3.0”, NXB Téng hop thanh phd H6 Chi Minh, 2011
Tran Minh Dao, “Gido trinh Marketing can ban”, NXB PH Kinh té Qudc dan,
2012, Chuong 9.



CHUONG 10: QUYET PINH TRUYEN THONG MARKETING

Chuong 10 nghién ciru bién sb thir tu ciia marketing hdn hop - d6 1a truyén thong

marketing. Cac cong ty khong chi tim cach sang tao ra gia tri cho khach hang ho con

phai truyén théng rd rang va thuyét phuc gia tri d6 toi khach hang muc tiéu. Truyén

thong marketing khong phai 1a mot cong cu don 1é ma n6 1a mot tap hop bao gdm 5

cong cu khac nhau. Pé truyén thong marketing c6 hiéu qua 5 cong cu d6 phai dugc

phdi hop voi nhau mot cach t6t nhat nham thyc hién thanh cong cac muc tiéu cua

marketing va muc ti€u cua truyén thong.

10.1.

10.2.

10.3.

Khai quat vé truyén thong marketing

10.1.1.Ban chét cua truyén thong marketing
10.1.2.Qua trinh truyén thong marketing

10.1.3.Céc cong cu truyén thong

Xay dung chwong trinh truyén thong

10.2.1.Tién trinh xay dung chuong trinh truyén thong
10.2.2.X4c lap phéi thic truyén thong

10.2.3.X4c dinh ngan sach cho hoat dong truyén thong
Cic quyét dinh lién quan dén tirng cic cong cu truyén thong
10.3.1.Quang cao

10.3.2.Quan h¢ cong chung

10.3.3.Béan hang cé nhan

10.3.4.Xc tién ban

10.3.5.Marketing truc tuyén

Tai liéu tham khéo cia chwong:

Tran Minh Dao, “Gido trinh Marketing can ban”, NXB DH Kinh té Qudc dan,
2012, Chuong 10.

Philip Kotler and Gary Amstrong, “Principles of marketing”, 15" edition,
Pearson Education, 2014

Philip Kotler, “Marketing 3.0”, NXB Tong hop thanh phd Ho Chi Minh, 2011

7. GIAO TRINH:
Tran Minh Dao, “Marketing can ban”, NXB DH Kinh té Qudc dan, 2010.
8. TAI LIEU THAM KHAO:
1. Philip Kotler and Gary Amstrong, “Principles of marketing”, 15" edition,

Pearson Education, 2014

2. Philip Kotler, “Marketing 3.0”, NXB Tdng hop thanh phé Ho Chi Minh, 2011
3. Tran Minh Pao, “Gido trinh Marketing can ban”, NXB PH Kinh té Qudc dan,

2012



9. PHUONG PHAP PANH GIA HQC PHAN:

— Du l6p, thao luan trén 16p: 10% - Panh gia dua trén mirc d6 chuyén can va nhiét
tinh cua sinh vién trong 16p hoc tai cac budi hoc trén 16p.

— Bai tap kiém tra: 20% - Panh gia dya trén két qua bai kiém tra gitra ky.

— Bai tap nhom: 20% - Péanh gia dya trén thai do 1am viéc nhom, két qua hoan thanh
cbng viéc dugc giao va cac dong gop ca nhan trong qua trinh hoc tap va thao luan

— Thi cudi ky: 50% - Danh gia trén co s& bai thi cudi ky.

o bibu kién dugc du thi cudi ky: sinh vién phai tham du t6i thiéu 70% s tiét cua
hoc phan.

o Hinh thirc thi: Thoi gian 1am bai dy kién 1a 90 phat vai 10 cau hoi Ping/Sai (3
diém), c6 giai thich; 10 cau hoi lya chon (a,b,c,d,e) (2 diém); 1 cau hoi luan (2
diém) va 1 bai tap tinh huéng nho (3 diém). Tuy nhién, kiéu dé thi co thé thay
d6i theo quy dinh cua nha trudng nhung s& duoc théng bao sém trong qué trinh
hoc va khong muon hon 3 tudn trude khi thi cudi ky.

o Luu y: Sinh vién khong dugc stir dung tai liéu khi lam bai.
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