BO GIAO DUC VA PAO TAO CONG HOA XA HOI CHU NGHIA VIET NAM
TRUONG PAI HQC KINH TE QUOC DAN Poc 1ap — Tw do — Hanh phuc

LY LICH KHOA HQC

1. Ho va tén: NGUYEN PINH TOAN

2. Nam sinh: 10 — 06 — 1975 3. Nam/Nir: Nam
4. Hoc ham: Nam dugc phong:
Hoc vi: Tién si Nam dat hoc vi: 2018

5. Linh vire nghién ciru trong 5 nim gan day: Khoa hoc xa hgi

Khoa hoc Ty nhién  [] | Khoa hoc K¥ thuat va Cong nghé [ ]| Khoa hoc Y dugc

[

Khoa hoc X3 hoi M | Khoa hoc Nhan vin []| Khoa hoc Nong nghiép [

Ma chuyén nganh
KH&CN:

510 |2 |0 |2 | Téngoi: KINHDOANH VA QUAN LY

6. Chirc danh nghién ciru: Nguyén ctu vién — Giang vién
Chirc vu hién nay : Pho Trwéng bo mon

7. Dia chi nha riéng: Phong 1602 Nha 17T8, Khu DTM Trung Hoa — Nh&n Chinh, Phuong Nhéan Chinh,

Quan Thanh Xuan, Ha Noi

bién thoai NR: 024.62975988; CQ:024.36280280; Mobile: 0983100668
E-mail: nguyendinhtoan@neu.edu.vn

8. Co quan cdng tac: Khoa Marketing, Truong Pai hoc Kinh té Qudc dan

Tén co quan: Truong Pai hoc Kinh té Qudc dan

Tén ngudi ding dau: PGS. TS Pham Hong Chuong — Hiéu Trudng

bia chi co quan: 207 Buong Giai Phong, Ha Noi

Dién thoai: 024.36280280; Fax:024.39695992; Website: htttp://www. Neu.edu.vn

9. Qua trinh dao tao

Biac dao tao Noi dao tao Chuyén nganh Nim t6t nghiép
Pai hoc Truong PH Kinh t& Qudc dan QTKD CN&XDCB 1999
Dai hoc Truong DH Ngoai nglt - PHQGHN Tiéng Anh 2017
Thac s§ Truong PH Kinh t& Qudc dan Marketing 2004
Tién sy Truong PH Kinh t& Qudc dan QTKD (Marketing) 2018
Trao doi giang vien ~ San Diego State University QTKD va Marketing 2011



mailto:nguyendinhtoan@neu.edu.vn

10. Trinh d ngoai ngir: Tiéng Anh: nghe, noi, doc, viét

11. Qué trinh cdng tac

Thoi gian -
v nd dé Vi tri cong tac Linh vye Co quan cong tac
(ter ndm ... den i tri cong chuyén mon qu g
nam...)
1/2000 — 5/2006 | Phu trach marketing, Kinh doanh Cong ty TNHH Viét Quang
6/2006 — 6/2009 | Chuyén vién, Phong Quan ly dao tao Chuyén vién | Truong PH kinh té qudc dan
- n A A . Marketing,
6/2000 — 3/2014 | 'ang vien, BO mon Truyen thong | 0 ivinh | Truong DH kinh té quée dan
Marketing, Khoa Marketing.
doanh
Giang vién, Phd Truong B6 mon, Bo Marketing,
4/2014 — 1/2020 | mén Truyén thong Marketing, Khoa | Quan tri kinh | Truong PH kinh t€ quoc dan
Marketing. doanh
Giang vién chinh, Pho Truong B6 | Marketing,
02/2020—nay |moén, BO mon Truyén thong | Quan tri kinh | Truong PH kinh t€ quoc dan
Marketing, Khoa Marketing. doanh

12. Cac cong trinh KH&CN chii yéu dwgc cong bo, sach chuyén khio

A A - La tac gia hodc Noi cong bd <
Tén cong trinh L 1A [ ia . N
TT (b3 bio cég rinh.) la dong tac gid|  (1én 1gp chi d ding/nha | S0
» cong cbng trinh xudt bdn)
| | Tap chi khoa hoc quéc té
Brand Image Transfer through Event Resiz%l;(:ﬂnog)Ar?a:/r?]?gaeldan q
1. | Sponsorship: The Case of Habeco | Tac gia chinh y 7/2019
Sponsorship for Happy Color Run Event Control Systems, Vol 11.09,
p266-274 (Scopus)
Determinants Influencing Vietnamese i European Journal of Business
2. | Farmers’ Intention in Applying New | Dong tic gia and Management, VVol.12, 3/2020
Technologies in Agricultural Farming No.6, 2020
: : : European Journal of Business
3. Determinants Inﬂuepcmg Entrepreneurial Téc gia chinh and Management, VVol.12, 5/2020
Intention in Hanoi, Vietnam
No.15, 2020
Factors Affecting The Decision To Use . Eéir;:é;%ngggﬁcrg?ngf
4. | Apps For Providing Online Food | Pong tac gia hnol | 2 8/2020
Ordering Service To Consumers In Hano1 Technology, Vol. 29, No. 8s,
(2020), (Scopus)
The Impact of Psychological and Journal of Asian Finance,
5 Environmental Factors on Consumers’ T4c qia chinh Economics and Business Vol 02/2021
" | Purchase Intention toward Organic g 8 No 1 (2021) 915-925
Food: Evidence from Vietnam (Scopus)




Tap chi khoa hoc quéc gia

Moi quan hé gitra sy thdéa man, long

Tap chi Kinh té & Phat trién,

1. tru?g t’hanh va muaclap lai doi véi san | Bong Téc gia S 200(11) 2/2014
pham 40 so mi may san
Hi¢u qua hoat dong quan hé cong chung 1 WA i
2. | (PR), nhin tir thue hién chuong trinh | Dong tac gia | LoP Chi Kinh € & Phattrién, | 5,5,
i, N S6 201(11)
Trai tim cho em” cua Viettel
Anh huong cua tai tro sy kién dén hinh
anh thuong hi¢u cua nha tai tro: Nghién N . ., | Tap chiKinh té & Phat trién,
3| ctru trwomg hop HABECO voi su kien | DOP8 te gid sé 237(11) 3/2017
Happy Colour Run
Anh huong cua tai tro su ki¢n dén hjnh . Tap chi Kinh t€¢ Chau A-
4. | anh thuong hiéu cua nha tai trg: Tong | POng tac gia Thai Binh Duong, 6/2017
guan tinh hinh nghién ctru S0 496
énh huongAcua mc_)tA soﬂnhan tO. fi on }{.du,lh x . ., | Tap chi Kinh té & Phat Trién,
5. | ung dung cong ngh¢ nong nghiép mai cua | Pong tac gia 1 5/2019
A S A S0 263
cac hd nong dan Viét Nam
Xay dung md hinh nghién ctru céc yéu
t6 can tré hanh vi mua thuc pham sach x. ... .. |Tap chi Khoa hoc Thuong mai,
6. va an toan cua nguoi tiéu dung thanh Bong tac gia S6130 6/2019
thi: nghién ctru tai Viét Nam
Céc nhan (0 anh huong dén y dinh khoi |-, giaduy | Tap chi Nghién ciru Kinh té,
7. | nghiép cua sinh vién: Nghién clru truong nhét Sé 11 (510) 11/2020
hop sinh vién trén dia ban Ha Noi
11 | Hoi thao quoc té
Image transfer through sponsorship the 13th Internatlona}l_
, L Conference on Humanities &
1. | role of sponsor-event congruence: The | Tac gia chinh ial Sci 5 11/2017
Happy Colour Run and Habeco Case Social Sciences 2017
(IC-HUS02017)
The 1 International
Investigating the moderating role of Conference on Contemporary
2. | attitude toward sponsorship on event | Téac gia chinh Issues in Economics, 11/2018
sponsorship Management and Business
(1 CIEMB 2018)
Marketing xa hoi bao cao su trong
chuong trinh Dan sb - Ké hoach hoa gia s .. . | Kinhdoanh sb va Marketing
3 dinh tai Viét Nam: Truong hop nghién Bong tac gia trong ky nguy@n toan cau hoa 11/2019
cuu bao cao su Nighthappy.
nd H
The impact of Prychological and The 2% International
. , Conference on Contemporary
Enviromental factors on consumer’s A d . :
4, . .~ | Dong tac gia Issues in Economics, 11/2019
purchase  attention toward organic q .
food:study conducted in Hanoi, Vietnam Management and Business
' ’ (2" CIEMB 2019)
The 3 International
Factors influencing the decision to Conference on Contemporary
5. | adopt organic agricultural production by | Tac gia chinh Issues in Economics, 11/2020

farmers in the suburbs of Hanoi

Management and Business
(3" CIEMB 2020)




IV | Hji thao qudc gia
Co s0 dir liéu khach hang chia khoa cho | Tac gia duy Quan Er; Quan he.lx{ha,Ch hang
1. \ A ~ < ly thuyét va thyec tién Gmg dung 2012
quang céo thanh cong nhat XA
6 Viét Nam
. A x o bao tao, nghién ctru, ing
o, | Glang day hoc phan i tro tai ruong | . 14 chinh | dung Marketing va Dinh gia & | 2016
PH KTQD .
Viét Nam
Anh hudng cua tai trg sy kién dén hinh
anh thuong hi€u cta nha tai tro: Nghién | -, ., . Marketing tai Viét Nam tur ly
3| ciru truomg hop HABECO véi su kien | 1 2C 91 chinh thuyét dén thyc tién 2017
Happy Colour Run.
H¢ thong co ché, chinh sach hién hanh Giai phap thac day pht trién
va vai tro cua chinh quyén dia phuong | Tac gia duy | san xuat va tiéu thu san pham
4. A A Lo z . A 1~ o me 1s 6/2020
trong viéc phat trién san xudt cac san nhat nong nghiép hiru co trén dia ban
pham nong nghiép hitu co & Viét Nam TP. Ha N¢i, Tai TP. Ha Noi
Vai trd cia cac to chirc trung
Cong nghé hoa dugc trong phét trién nganh | —, ., . gian trén thi truong KH&CN
> Cong nghiép dugc phdm & Viét Nam Téc gia chinh tai Viét Nam trong bdi canh 6/2020
CMCN 4.0; Tai TP. HCM
Chudi gia tri nganh dugc pham toan cau Vai trd ciia cc t6 chire trung
JUO1 gla T ngan’ Cuot pham \ T gian trén thi truong KH&CN
6. | va dac diém chuoi gia tri cia nganh | Tac gia chinh A & canh 6/2020
duoc ph Am & Vit Nam tal Viét Nam trqng boi can
¥ ' CMCN 4.0; Tai TP. HCM
Nghién ctru dé xuat giai phép
-|:hl_IC trang nang luc hoat dong cua cac Chinqh sach ho trg phat trién cac
7. |t0 chirc trung gian KH&CN trong | Tac gia chinh to chure trung gian cua thi 9/2020
nganh Hoa dugc truong KHCN Viét Nam, Tai
TP. Ha Noi
o Nghién ciu dé xuét giai phap
Céc hjnh thyc hoat dong va két noi ctua Chinqh s&ch ho trg phat trién cac
8. | cac to chirc trung gian khoa hoc cb6ng | Tac gia chinh to chure trung gian cua thi 9/2020
nghé nganh Héa dugc truong KHCN Viét Nam, Tai
TP. Ha Noi
9 Coyid-}9 dai dich va nhing
Anh huong ctua dai dich Covid-19 to6i ‘ van Qé dat ra doi véi phat
9. | hoat dong nghién ciru khoa hoc cua | Pong tdc gia | trién bén viing, Tai Vién Han | 11/2020
giang vién dai hoc Iam khoa hoc va Xa hoi Viét
Nam, Ha Noi
V | Sach, gido trinh va cac 4n pham khéc da cong bé
Gi4o Trinh Truyén thong marketing tich - .
1. hop (IMC) Tham vién NXB Truong PH KTQD 2016
2. | Bai giang Quan hé cong ching Chu bién NXB Truong BPH KTQD 2017
3, | Cdcycutdanhhudng (61 viée ing dung cong | - s ian NXB Lao dong x4 hoi 2019

nghé trong san xuét néng nghiép & Viét Nam




13. S6 lrgng viin biang déc quyén sang ché/ giai phap hiru ich/ viin bang bao hd gidng ciy trong/ thiét

ké b6 tri mach tich hop da dwoc cip

1T

Tén va ndi dung van bang

Nam cap van bang

1.

14. S6 hrong cong trinh, két qua nghién ciru dwoc ap dung trong thuc tién

1T Tén cbng trinh

Hinh thirc, quy mo,

dia chi ap dung

Thoi gian

1.

15. Cac dé tai, dy 4n, nhiém vu KH&CN da chi tri hoic tham gia trong 5 nim gin day

R i . Thaoi gian . Tinh trang
Tén dé tai, du an, nhiém vu c a P Thudc Chwong . . P )
KH&CN da chi tri (bat dau - ket trinh (néu cg) | (44 nghiém thu-xép logi,
thuc) chwa nghi¢m thu)
Phat triép thuong hiéu lang nghé ’
truyén thong & Ha No§i: Truong hop X onn A \ ba nghiém thu — xep
thuong higu lang nghé xoi ché Phu 2017 be tal cap co s loai tbt
Thuong, Quan Tay HO, Ha Noi
Thuc trang hoat dong cua cac to chirc bé tai nhénh thudc
trung gian cua thi truong khoa hoc va 2020 de tai Pang nghiém thu
cong nghé cua nganh dugc TTKHCN.DT.01-20
RO i n Thoi gian N Tinh trang
Tén dé tai, du an, nhiém vu ¢ P Thudc Chwong . .
KH&CN di tham gia (bat dau - ket trinh (da nghiém thu, chwa
thuc) nghiém thu)
Nghién ctru hoan thién phap ludt dicu B X oA P4 nghiém thu — xép
chinh hoat dong quang cdo ¢ Viét Nam 2012 - 2013 Cap Bo loai tot
Vai tro cta Viét Nam trong mo hinh t6 Dé tai nhanh thugc o :
chitc sin xudt cua céc doanh nghigp | 20172018 | déti KX0113/26- | D2 MINIeM fu—xep
Nhat Ban 20 Ao
Yé}l t6 can trd hanh vi mua sim thuc ) Da nghiem thu — xé
pham sach va an toan cua ngudi dan 2018 — 2019 Cap Bo g loai 11 P
trong cac do thi & Viét Nam ;
Giai phap thuc day phat trién san xuat x = VA
va tiéu thy sin pham nong nghiép hiru | 2018 — 2020 Cép Thanh phé ba “ghl'g,;‘ ttgt“ xep
co trén dia ban thanh pho Ha No6i :
Nghién ctru deé Xuat giai phap chinh ) ,
sach hd trg phét trién cac to chirc trung 2019 — 2020 Cap Nha nudc ba nghiém thu cap co

gian cua thi truong khoa hoc va cong TTKHCN.DT.01-20 SO
nghé Viét Nam

16. Giai thwong (vé KH&CN, vé chdt lwong san pham, ...

1T Hinh thirc va ndi dung giai thudng Nam tang thuong

1




17.

Kinh nghiém vé quan ly, danh gia KH&CN

1T

Hinh thtrc Hoi dong

1

18.

Nghién ciru sinh da hwéng din bao vé thanh cong

1T

Huéng dan hodc

Ho va ten déng huéng dan

Nam bao vé thanh

Don vi cong tac N
cong

1

19.

Linh vuc chuyén mén siu cé thé tu van

- Kinh té v& Quan tri kinh doanh;
- Marketing vi m6, Marketing vi mo;

- Xay dung chinh sach phat trién cong nghiép, néng nghiép;

- Thu hat dAu tu, cai cach va phat trién gido duc, y té.

20.

Tham gia Dao tao Sau Dai hoc:

Hudng dan Cao hoc vién trong nudc thye hién Ludn van Thac si, tir nam 2020 dén nay

T6i xin cam doan nhitng thong tin dwoc ghi ¢ trén la hoan toan chinh Xac.

Xac nhan cia Co quan chi quin

Ha N¢i, ngay 22 thang 03 nam 2021

Nguoi khai

Nguyén Pinh Toan




