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PE CUONG CHI TIET HQOC PHAN
VA LICH TRINH GIANG DAY

TRINH PO PAO TAO: PAI HQC LOAI HINH PAO TAO: CHINH QUY

1. TEN HQC PHAN: TIENG ANH NGANH MARKETING

Tiéng Viét: TIENG ANH NGANH MARKETING
Tiéng Anh: ENGLISH FOR MARKETING
Mai hoc phan: MKMA1112 S6 tin chi: 3

2. BO MON PHU TRACH GIANG DAY: MARKETING

3. PIEU KIEN HOC TRUOGC: MARKETING CAN BAN

4. MO TA HQC PHAN:

Hoc phan nay duoc tiép cin dudi goc do sinh vién di nim vimg kién thirc marketing
cin ban. Thong qua cac bai tdp dudi nhiéu hinh thitrc khac nhau nhu cac bai ngit phap
(dién tu, phat trién tir, hoan thanh doan van...), cac bai doc hiéu, hoc phén cung cép
nhiing tr vung, thuat ngit, nhiing cach dién dat va céu tric cAu co ban trong linh vuc
marketing bang tiéng Anh. Theo d6, hoc phan nay trang bi cho sinh vién vén tir vung,
thuat ngtr va cAu tric phé bién phuc vu hoat dong hoc tap, nghién ctru tai liéu, sach
bao chuyén nganh vé marketing bang tiéng Anh.

5. MUC TIEU HQC PHAN:

Cung ¢ nhitng kién thirc co ban trong nganh marketing.

Hiéu va c6 thé sir dung cac thuat ngir, tr vung thuong dung trong linh vuc
marketing bang tiéng Anh; c6 k¥ ning va y thirc st dung vén tu vung, cac cau tric
cau va cach dién dat bang tiéng Anh vé marketing vao viéc doc va bién dich céc
tai liéu, bai bao khoa hoc bang tiéng Anh lién quan dén marketing dé phuc vu
nghién ctru chuyén mon.

Gilp sinh vién rén luyén k¥ nang doc hiéu, kha ning l1am viéc doc 1ap va tinh than
lam viéc theo nhém.

6. NOI DUNG HOC PHAN:
6.1. Phan bo thoi gian
T(fr]g Trong do
Stt Ngi dung gsré’ Ly thuyét TL-KT Ghi chu
1 | Bai 1: Marketing Can phong hoc
. 4 2 2 S
Introduction duoc trang bi may
2 | Bai 2: Marketing 3 2 1 chieu, loa dai day




Téqg Trong do
Stt Ngi dung 5‘.&’ L§ thuyét TL-KT Ghi chu
Environment dii dé thugn tién cho
3 | Bai 3: Marketing 3 5 1 viéc trién khai bai
Information and Research tap tinh huong va
4 | Bai 4: Consumer Behaviour 4 2 2 thao lugn nhém.
5 | Bai 5: Segmentation,
; . 4 2 2
Targeting, Positioning
6 | Bai kiém tra giira ky 1 0 1
7 | Bai 6: Company and 5 1 1
Marketing Strategy
8 | Bai 7: Product 4 2 2
9 | Bai 8: Price 3 2 1
10 | Bai 9: Place 4 2 2
11 | Bai 10: Promotion 4 2 2
12 | Trinh bay bai tap nhom 4 4
Cong 40 19 21

6.2. Noi dung chi tiét
BAI 1: MARKETING INTRODUCTION
Bai 1 giap nguoi hoc nam duoc cac thuat ngtr, tr vung, cAu tric cau vé nhirng
khai niém co ban trong marketing, nam dugc burc tranh tong quan cho c4 hoc phan
theo quy trinh thyc hién marketing.

1.1.  What is marketing?

1.2. Market basic definitions
1.2.1. Needs, wants, demands
1.2.2. Cost, value, expectation
1.2.3. Market offering
1.2.4. The Marketing Process

1.3. Marketing strategy and the marketing plan
1.3.1. Marketing environment
1.3.2. STP and Marketing strategy
1.3.3. Developing marketing plan

1.4.The Marketing Mix 4Ps

Tai li€éu tham khao cua bai:
- Phillip Kotler, Gary Amstrong “Principles of Marketing”, Pearson Education
Limited, 2018, Chapter 1
- Sylee Gore, “English for Marketing and Advertising”, Oxford University Press,
2011

- Cate Farrall, Marianne Lindsley, “Professional English in Use — Marketing”,
Cambridge Education, 2008.




BAI 2: MARKETING ENVIRONMENT

Bai nay gi6i thiéu cac thuat ngit va cu tric cdu vé cac yéu td méi trudng anh
hudng dép dqanh nghiép: moi1 truong vi mo, moi trudng vi mo va xu hudng phan tng
v6i cac yeu to do cua doanh nghiép.
2.1. The Company’s Microenvironment

2.1.1. Company

2.1.2. Competitors

2.1.3. Intermediaries

2.1.4. Publics

2.1.5. Suppliers

2.1.6. Customers
2.2. The Company’s Marcroenvironment

2.2.1. Demorgraphy

2.2.2. Technological

2.2.3. Political

2.2.4. Cultural

2.2.5. Natural

2.2.6. Economic
2.3. SWOT analysis

Tai liéu tham khdo cta bai:
- Phillip Kotler, Gary Amstrong “Principles of Marketing”, Pearson Education
Limited, 2018, Chapter 3

- Sylee Gore, “English for Marketing and Advertising”, Oxford University Press,
2011

- Cate Farrall, Marianne Lindsley, “Professional English in Use — Marketing”,
Cambridge Education, 2008.

BAI 3: MARKETING INFORMATION AND RESEARCH
Bai 3 tap hop cac thuat ngit, tir vung va ciu trac sir dung trong viéc quan Iy va

str dung cac thong tin marketing, nghién ctru marketing, cac loai nghién ctru, phan
tich cac két qua nghién ctru phuc vu cho viée ra quyét dinh marketing.
3.1. Marketing Information & Customer Insights

3.1.1. Customer insights

3.1.2. Marketing Information System
3.2. Developing Marketing Information

3.2.1. Sources of information

3.2.2. Marketing Research

- The process

- Research approaches



Tai liéu tham khao cua bai:
- Phillip Kotler, Gary Amstrong “Principles of Marketing”, Pearson Education
Limited, 2018, Chapter 3

- Sylee Gore, “English for Marketing and Advertising”, Oxford University Press,
2011

- Cate Farrall, Marianne Lindsley, “Professional English in Use — Marketing”,
Cambridge Education, 2008

BAI 4: CONSUMER BEHAVIOR
Bai 4 trang bi cho sinh vién tir vung va ciu trac ciu lién quan dén hanh vi cua

ngudi tiu ding. Cac md hinh, quy trinh trong viéc mua hang, cac yéu td anh hudng
t61 hanh vi mua cia nguoi tiéu dung.
4.1. Model of Consumer Behavior
4.2. Characteristics Affecting Consumer Behavior

4.2.1. Cultural factors

4.2.2. Social factors

4.2.3. Personal factors

4.2.4. Psycological factors
4.3. The Buyer Decision Process

- For products with high involvement purchase

- For new products

Tai liéu tham khao ciia bai:
- Phillip Kotler, Gary Amstrong “Principles of Marketing”, Pearson Education
Limited, 2018, Chapter 5

- Sylee Gore, “English for Marketing and Advertising”, Oxford University Press,
2011

- Cate Farrall, Marianne Lindsley, “Professional English in Use — Marketing”,
Cambridge Education, 2008,

BAI 5: SEGMENTATION — TARGETING - POSITIONING
Bai 5 trang bi cho sinh vién tir viung va ciu tric cau lién quan dén qua trinh

phan doan thi truong, lya chon thi truong muc ti€u va dinh vi doanh nghiép/ san
pham
5.1. Market Segmentation

5.1.1. Market Segmentation Bases

5.1.2. Requirements for effective segmentation
5.2. Targeting

5.2.1. Evaluating Market Segments

5.2.2. Selecting Target Market Segments

5.2.3. Market Targeting
5.3. Differentiation and Positioning



Tai liéu tham khao cta bai:
- Phillip Kotler, Gary Amstrong “Principles of Marketing”, Pearson Education
Limited, 2018, Chapter 7

- Sylee Gore, “English for Marketing and Advertising”, Oxford University Press,
2011

- Cate Farrall, Marianne Lindsley, “Professional English in Use — Marketing”,
Cambridge Education, 2008.

BAI 6: COMPANY AND MARKETING STRATEGIES

Béi,néy gidi thiéu cac tir vung, thuat ngit lién quan dén cong tac phat trién ké hoach
chién lugc ctia cong ty néi chung va marketing néi riéng.
6.1. Strategic Planning
6.2. Designing Business Portfolio

6.2.1. Analyzing the current business portfolio

6.2.2. Develop strategies for growth and downsizing
6.3. Planning Marketing

Tai liéu tham khao cia bai:
- Phillip Kotler, Gary Amstrong “Principles of Marketing”, Pearson Education
Limited, 2018, Chapter 2
- Sylee Gore, “English for Marketing and Advertising”, Oxford University Press,
2011
- Cate Farrall, Marianne Lindsley, “Professional English in Use — Marketing”,
Cambridge Education, 2008.

BAI 7: PRODUCTS
Bai nay tap trung gidi thidu tir vung, thuat ngit vé san pham va thuong hiéu.
Céc van d¢ lién quan dén san pham ctia mot doanh nghiép, qua trinh phat trién
thuong hi¢u, sdn pham mai.
7.1. Products and Services, Market Offerings
7.1.1. Product, services and experiences
7.1.2. Levels of products and services
7.1.3. Product and Services Classifications
Consumer products
Industrial products
Organizations, Persons, Places and Ideas
7.1.4. Product and service decisions
7.1.5. Services Marketing
7.2. New — Product Development
7.2.1. New Product Development Process
7.2.2. Product Life — Cycle Strategies



Tai liéu tham khao cia bai:
- Phillip Kotler, Gary Amstrong “Principles of Marketing”, Pearson Education
Limited, 2018, Chapter 8,9
- Sylee Gore, “English for Marketing and Advertising”, Oxford University Press,
2011
- Cate Farrall, Marianne Lindsley, “Professional English in Use — Marketing”,
Cambridge Education, 2008.

BAI 8: PRICE
Trong bai nay, sinh vién s& tim hiéu nhitng thuit ngir, cau tric va tir vung vé

gia, cac loai chi Rhi’ cég phuong phéap dinh gi?., cac chién luge gia: san pham mdi,
danh muc san pham, diéu chinh gia va thay doéi gia.
8.1. Pricing Strategies

8.1.1. Customer value — based pricing

8.1.2. Cost — based pricing

8.1.3. Competition — based pricing
8.2.  Pricing considerations
8.3.  Pricing approaches

8.3.1. New — Product pricing

8.3.2. Product — Mix Pricing

8.3.3. Price Adjustment

Tai liéu tham khao cia bai:
- Phillip Kotler, Gary Amstrong “Principles of Marketing”, Pearson Education
Limited, 2018, Chapter 10,11

- Sylee Gore, “English for Marketing and Advertising”, Oxford University Press,
2011

- Cate Farrall, Marianne Lindsley, “Professional English in Use — Marketing”,
Cambridge Education, 2008.

BAI 9: PLACE

Chuong nay gidi thidu cac thuat ngit, cau tric, tir vung lién quan toi ban chat,
cac quyét dinh lién quan dén thiét ké va quan 1y kénh phan phoi, hau can va chudi
cung ung.
9.1. The nature and importance of marketing channel
9.2. Functions of marketing channel
9.3. Design a marketing channel
9.4. Channel behavior and Organization
9.5. Marketing system
9.6. Channel Design Decisions

Tai liéu tham khao cia bai:



- Phillip Kotler, Gary Amstrong “Principles of Marketing”, Pearson Education
Limited, 2018, Chapter 12,13
- Sylee Gore, “English for Marketing and Advertising”, Oxford University Press,

2011
- Cate Farrall, Marianne Lindsley, “Professional English in Use — Marketing”,

Cambridge Education, 2008.

BAI 10: PROMOTIONS

Trong bai 8, sinh vién s§ dugc tim hiéu C‘élc thuat ng, tir vung, cau tric tiéng Anh
thong dung lién quan dén hoat dong truyén thong ndi chung, phuong tié€n truyén thong,
mang internet va marketing lan truyén.
10.1. Advertising

10.2.1. TV and radio

10.2.2. Outdoor advertising

10.2.3. The press

10.2.4. Internet advertising
10.2. Sales promotions and displays

10.3.1. Sales promotions

10.3.2. Point of purchase (POP) or point of sale (POS) display.
10.3. Direct mail and email
10.4. Corporate communications

10.6.1. The goal of corporate communications

10.6.2. Corporate values and identity

10.6.3. The tools of CC
10.5. Public relations
10.6. Events and sports sponsorship

Tai liéu tham khao ciia bai:
- Phillip Kotler, Gary Amstrong “Principles of Marketing”, Pearson Education
Limited, 2018, Chapter 15,16, 17
- Sylee Gore, “English for Marketing and Advertising”, Oxford University Press,

2011
- Cate Farrall, Marianne Lindsley, “Professional English in Use — Marketing”,
Cambridge Education, 2008.



6. LICH TRINH GIANG DAY

| Budi (2 Noidung | Tailiéu | Hoat donghoc | Yéu cau doi véi
Tuan | .. 2 . . A x . . -
tiet/buoi) | giangday | siwdung | tap va giang day sinh vién
Gidi thiéu vé
HP + théng bao
lich trinh giang
day, hoc tap
Giang chuong
1 vacho SV
lam bai tap
. luyéen tap.

1 Slide L chia lop thanh bi hoc diing
nhém. 5-7 gio va tham
thanh gia thao luan
vién/nhom. Khong gay
Thdng bao bai anh huong toi
tap thuyét trinh nguoi khac
cudi ky. L4y danh sach

Bai 1: Néu yéu cau sinh vién. Yéu
1 Marketing ciia bai tap cau sinh vién
Introduction nhém: Thaoi tu chon nhom
gian nop béo va dang ky
cdo, thoi gian chu de.
thuyét trinh On tap lai cac
(céch thac chon tur vung, thuat
thir tu thuyét ngir, d& hoc va
L trinh — béc luyén tap & bai
2 Bai tap tham). Nguyén 1.
1 tac thuyét trinh,
dat cau hoi, tra
161 cau hoi.
Phuong thuc
chim diém
thuyét trinh (co
cau diém, yéu
cau, tiéu chi ...)
Kiém tra ngan . ,
Bai 2: phan kién thuc B.l‘ hoc ding
Marketing Slide 2 bai 1 da hoc g!or va,tha.n;
2 3 Environment Giang Iy thuyét gia phat bicu
trén lop

bai 2

Bai 2:

Bai tap

SV lam bai tap

Tham gia thao




s | Budi (2 Néidung | Tailiéu | Hoatddnghoc | Yéu cau doi véi
Tuan | ., 2. . R N . A
tiet/buoi) | giangday | siwdung | tapva giang day sinh vién
4 Marketing 2 luyén tap luan trong cac
Environment Cho sinh vién bai tap trén
thuc hanh trén l6p
bai tap tinh On tap lai cac
hudng (ban doc tir vung, thuat
hoac xem ngt, da hoc va
video) luyén tap & bai
2.
B3 3: Kiém tra ngan i hoc dt
Ma' - kién thirc da ! ‘-{Cth““g
arketing Slide3 |  hoc tai bai 2 gig va tham
Information Giana 1V thuvét gia phat bieu
and Research \|-ang y thuye trén 1op
bai 3
SV lam bai tap Trlam gla th?o
o n luan trong cac
luyén tap N
.. ) . bai tap trén
Bai 3: Cho sinh vién 16p
5 Marketing Slide 3 thuc hanh trén On tap lai céc
Information + Bai bai tap tinh tir VurF]) ' thuat
and Research | tap 3 hubng (ban doc vung, tuat
- ngtr, dd hoc va
3 hodc xem luyén tap o bai
video) yen
3
Kiém tra ngan i hoe d
Bai 4: kién thtc da i“ \?;th‘;‘f
6 Consumer Slides 4 hoc tai bai 3 glo va tharr
i L, . gia phét biéu
Behavior Giang ly thuyet Y
- trén l6p
bai 4
SV lambaitap |~ 11amgiathao
luyén tap luan trong cac
h- '.h n bai tap trén
Bai 4: Bai ta tck:l . S;:‘nnhvtlfﬂnn 'op
7 Consumer P }.ICA ann tre On tap lai cac
. 4 bai tap tinh . A
Behavior p ) tur vung, thuat
huong (ban doc . .
4 hoAC xem ngtr, da hoc va
videa) luyén tap ¢ bai
4
Bai 5: Kiém tra ngin Pi hoc ding
8 Segmentation, Slide 5 kién thuc da gio va tham
Targeting, hoc tai bai 4 gia phat biéu
Positioning Giang ly thuyét trén lop




Tuin Budi (2 Noi dung | Tailiéu | Hoatddnghoc | Yéu cau ddivei
tiét/budi) | giangday | siedung | tap vagiang day sinh vién
bai 5
kA Tham gia thao
ﬁJVélsrtnébal tap luan trong cac
N yehtap bai tap trén
Bali 5: Cho sinh vién 16p
9 Segmentation, | Bai tap thuc hanh trén On tap lai cac
Targeting, > bai tap tinh tir vﬁ:rr: “thuat
Positioning hudng (ban doc . g, thuia
ho3C xem ngt, da hoc va
. luyén tap & bai
video)
5
SV lam bai
kiém tra ca
SV lam bai ©
5 sz 2 nhan
Bai kiém tra Khon kiem tra trong Kh .
gita ky 91 thoi gian 60 ong su
ohit dung tai |I¢u,?
khong trao doi
bai
10 . -
Nhac SV ve
B2 6: thoi han nop va Bi hoc i
Cal ' y y&u cau cua bai 1 hoe thung
ompany and | glige g |  tap thuyéttrinn | 9o Va'ham
Marketing nhom gia phat biéu
Strate . trén 16
9y Giang ly thuyet op
bai 6
SV lam baitap |~ | ham giathio
luven ta luan trong cac
.. ye _,p . bai tap trén
Bai 6: Cho sinh vién 16p
Company and | Bai tap thuc hanh trén O ta0 lai cac
Marketing 6 bai tap tinh fir VIII’F]) ‘ thuat
Strategy hudng (ban doc vung, tudat
ho3C xem ngtr, dé hoc va
11 ) d luyén tap ¢ bai
6 video) 6
Kiém tra ngan i hoc dt
kién thiee da i{ \?;thzrrf
Bai 7: Product | Slides 7 hoc tai bai 6 glo va tham
Giang ly thuyét gia phat bicu
.. y thdy trén lop
bai 7
12 Bai 7: Product | Slides 7 Giang Iy thuyet Di hoc ding

bai 7

gio va tham




s | Budi (2 Néidung | Tailiéu | Hoatddnghoc | Yéu cau doi véi
Tuan | .. 2. . , NN . -
tiet/buoi) | giangday | siwdung | tapva giang day sinh vién
- SV lam bai tap gia phat biéu
luyén tap trén lop
- Cho sinh vién Tham gia thao
thuc hanh trén luan trong cac
bai tap tinh bai tap trén
hudng (ban doc 16p
hoac xem
video)
. SViambaitgp | Namagiathao
luyén tip luan trong cac
A bai tap trén
- Chosinh vién 6P
13 Bai 7: Product Bai tap th‘l._chhar]h tren On tap lai cac
7 bai tap tinh A
X \ tu vung, thuat
huong (ban doc - X
- ngtr, dd hoc va
hodc xem luyan tap & bai
video) yen
7
- Kiém trangin i hoc dt
kién thie da i{ \;-’;th:‘;f
7 Bai 8: Price | Slide 8 hoc tai bai 7 glo va tham
Giang 1V thuvét gia phét biéu
i \|_ang y thuye trén lop
bai 8
- SVEmbaitgp | | oM giathao
luven ta luan trong cac
ye ] 1P . bai tap trén
- Cho sinh vién 16p
14 Bai 8: Price Bal tap th\L_-l’CAhal']h tren On tap lai cac
8 bai tap tinh T
1 , tur vung, thuat
huong (ban doc Y N .
. ngtr, dd hoc va
hodc xem luyén tap & bai
video) yen
8
- Kiém tra ngan Di hoe d
kién thiee da i{ \?;th;ﬁf
15 | Bai9:Place | Slide9 hoc tai bai 8 glo va tham
Giang 1V thuvét gia phat bieu
- Clang lythuye trén 16p
8 bai 9
- SV lam bai tap Tham gia thao
16 Bii 9 Place Bai tap Iuye;n_tap ) Iu\gn}rong cac
9 - Chosinh vién bai tap trén

thuc hanh trén

l6p




Budi (2 Noidung | Tailigu | Hoatddnghoc | Yéu ciu ddi véi
tiét/budi) | giangday | siedung | tap vagiang day sinh vién
bai tap tinh - On tap lai cac
hudng (ban doc tir vung, thuat
hodc xem ngt, da hoc va
video) luyén tap ¢ bai
9
- Kiém trangin Di hoe di
531 10 kiénthacda |~ ©'"9C th‘mg
17 &y Slide 10 | hoc tai bai 9 giova farl
Promotion Giana IV thuvét gia phét biéu
- 2lang ly thuye trén 16p
bai 10
- SV lam bai tap
Iuyen_tap n - Tham gia thao
- Cho S'f‘h V|eAn luan trong cac
bai tap tinh 16
hudng (ban doc P
N " |- Ontap lai cac
hoac xem . N
. tur vung, thuat
video) Y N .
B3 10: Bai t3 L ngt, da hoc va
Promotion 10 yéu cau cua bai 9
tap nhom da | yoan thign bai
pho bien tr . L
A tap nhom va
dau. N
- Giai dap cac Nop diing han
ardap ca - Chuan bi cho
thac mac néu budi thuvét
cé cua SV cho inh y
bai tap thuyét
trinh nhém.
- SV thuyéttrinh | . Pénsom,
bai tap nhom chuan bi cac
- M&i nhém thiét bi phuc
thuyét trinh ti vu thuyét trinh
da trong 15 trwéc gio vao
o | Thuchann | phat. -~ lop
thao luan ong |- Thoi glan,hol - Sgp Xep San,
dap cho cac slides cua cac
nhom téi da 10 nhom thuyét
phut trinh trong
(thoi lwong quy budi hoc,
dinh c6 thé thay tranh tinh
déi linh hoat trang phai cho




Tuan

Budi (2 Néidung | Tailiéu | Hoatddnghoc | Yéu cau doi véi
tiét/budi) | giangday | siedung | tap vagiang day sinh vién

tly vao so doi qua lau

lwong nhém va khi cac nhom

s6 thanh vién sau lén thuyét

trong mai trinh.

nhom) - Nghiém tdc
trinh bay, gitr
trat ty trong
khi cac nhdm
khac thuyét
trinh

- Chay theo doi
va dat ra cac
cau hoi cho
nhom thuyét
trinh

7. GIAO TRINH:

Chua co, str dung bai giang cua giang vién

8. TAI LIEU THAM KHAO:

Phillip Kotler, Gary Amstrong, “Principles of Marketing”, Pearson Education
Limited, 2018

Sylee Gore, “English for Marketing and Advertising”, Oxford University Press,
2011

Cate Farrall, Marianne Lindsley, “Professional English in Use — Marketing”,
Cambridge Education, 2008.

9. PHUONG PHAP PANH GIA HQC PHAN:

Du 16p, thao luan trén Iop: 10% - Panh gia dya trén mic do chuyén can va
nhiét tinh caa sinh vién trong 16p hoc tai cac budi hoc trén Iop. Diém chuyén
can néu vuot diém téi da co thé quy ddi theo ty 18 dé cong vao diém bai kiém
tra gitra ky hodc diém cé nhan trong bai thuyét trinh nhom.
Bai tap kiém tra: 20% - Panh gia dya trén két qua bai kiém tra gitra ky.
Bai tap nhom: 20% - Panh gia dya trén thai do 1am viéc nhém, két qua hoan
thanh cdng viéc duoc giao va cac dong gop ca nhan trong qué trinh hoc tap va
thao luan
Thi cudi ky: 50% - Panh gia trén co s¢ bai thi cubi ky.

o biéu kién dugc du thi cudi ky: sinh vién phai tham dy ti thiéu 70% so

tiét ctia hoc phén;




o Hinh thuc thi: Bai thi viét trong thoi gian du kién 1a 90 phat. Kiéu dé thi
c6 thé thay doi theo quy dinh cta nha truong nhung s& duoc thdng bao
s&m trong qué trinh hoc va khdng muén hon 3 tuan truée khi thi cudi ky.
o Luu y: Sinh vién khong dugc st dung tai li€u khi lam bai.
10. GIANG VIEN
- Giang vién phu trach mén hoc: ThS. Tran Thi Viét Ha
- Giang vién tham gia giang day: ThS. Hoang Puc, ThS. Pinh Van Oanh, Ths.
Pham Kim Thanh, Ths. Tran Hong Nhung, Ths. Hoang Ngoc Vinh Hanh.

Ha N¢gi, ngay thdng  nam 2019

TRUONG BO MON HIEU TRUONG

PGS.TS PHAM THI HUYEN PGS.TS PHAM HONG CHUONG



