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1. THONG TIN TONG QUAT (GENERAL INFORMATION)

- Tén hoc phan (tiéng Viét): Marketing can ban

- Tén hoc phan (tiéng Anh) Principles of Marketing
- M 56 hoc phin MKMA1104

- Thuéc khoi kién thirc Bit budc ciia nganh

- 80 tin chi 3TC

+ 86 gio' Iy thuyét 27
+ 86 gio théo lugn/thuwe hanh 18
+ .80 gio tw hoc 81
- Cdc hoc phén tién quyét Kinh té hoc vi mé 1
2. THONG TIN BQ MON QUAN LY VA GIANG VIEN GIANG DAY
B0 mon quan ly: Marketing
Dia chi: Phong 1305 Nha A1, Truong PH Kinh té Qudc dan
Giang vién:
GS.TS. Tran Minh Pao Sdt: 0904 192 294  Email: daotm@neu.edu.vn
PGS.TS. Truong Dinh Chién Sdt: 0913 588 377  Email: chientd@neu.edu.vn
PGS.TS. Vii Huy Thong Sdt: 0904 111 578  Email: thongvh@neu.edu.vn
PGS.TS. Pham Thi Huyén Sdt: 0948 668 802  Email: huyenpt@neu.edu.vn

TS. Nguyén Thu Lan Sdt: 0932 258 666  Email: lannt@neu.edu.vn

TS. Lé Thuy Huong Sdt: 0914 922 775  Email: lethuyhuongmkt@neu.edu.vn
TS. Vii Hoang Linh Sdt: 0787 238 362  Email: linhvh@neu.edu.vn

ThS. Duong Thi Hoa Sdt: 0988 902 742 Email: hoadt@neu.edu.vn

ThS. Nguyén Hiru Pang Khoa Sdt: 0902 448 985  Email: khoahhd@neu.edu.vn
3. MO TA HQC PHAN (COURSE DESCRIPTIONS)

Hoc phan gi6i thiéu cho sinh vién nhitng hiéu biét co ban vé marketing, vai tro cia marketing
trong to chirc, nhimng nodi dung co ban ciia marketing nhu nghién ciru marketing, moi trudng marketing
va hanh vi ngudi tiéu dung. Tir d6, ngudi hoc sé dugc gidi thiéu cac kién thirc va ky ning dic thu cua
marketing dé tiép can voi khach hang — thi trudng, phan doan thi truong, lua chon thi trudng muc ti€u,
dinh vi. Sau cting hoc phén s& tip trung gi6i thiéu 4 céng cu marketing dién hinh trong linh vuc kinh
doanh san phém vét chat dé trién khai chién luoc, ké hoach marketing, d6 la: San phém, Gia ca, Kénh
phan phdi va Truyén thong marketing. Hoc phan dugc xem 13 nén tang cho viée tich lily cac hoc phan
chuyén sau cua marketing.




4. TAI LIEU THAM KHAO (LEARNING RESOURCES: COURSE BOOKS, REFERENCE
BOOKS, AND SOFTWARES)

Giao trinh
Tran Minh Pao (2012). Gido trinh Marketing can ban, NXB DH Kinh té Quéc dan, 2012
Tai liéu khac
[1]. Philip Kotler and Gary Amstrong (2014), Principles of marketing, 15% edition, Pearson
Education
[2]. Philip Kotler (2010), Marketing 3.0, NXB Téng hop Thanh ph H5 Chi Minh
[3]. Philip Kotler (2008), Nhitng phuong thirc sang tao, chién thing va khéng ché thi truong, NXB
Tré

[4]. Philip Kotler (2021) Marketing 5.0, John Wiley & Sons Inc

[5]. Philip Kotler (2017), Phiéu luu trong thé gi¢i Marketing, Nguyén Duong Hiéu, Phan Thj
Thuy Vi dich, Nha xuat ban Tré

5. MUC TIEU HQC PHAN (COURSE GOALS)
Bang 5.1. Muc tiéu hoc phin

TT Mo PLOs Mire dd
muc tiéu hgc phan ’

1] [2] [3] [4]

Gl | Cung cdp cho ngudi hoc kién thirc co ban vé marketing, 1.3 3
nhimng triét 1y co ban ctia marketing; vai tro va vi tri coa
marketing; mdi quan hé giira chirc ning marketing véi cac bo
phan chtrc nang khac

G2 | Gidi thi¢u voi nguoi hoc dugce quy trinh thyc hi¢én marketing 1.4 3
hudng tdi viée ra quyét dinh marketing mot cach cé hi¢u qua.

G3 | Cho nguoi hoc thdy duoc, thong tin dugc sir dung lam co s¢ 1.4 3
ra quyét dinh marketing chinh la cac yéu té thudc Ve moi
truong marketing, bao gdm cac yéu t6 vi md va cac yéu té vi
md; cach thirc thu thap va phan tich cac thong tin dé phuc vu
cho viéc ra quyét dinh marketing

G4 | Gidi thiéu véi nguoi hoc cac quyét dinh chién luoc trong 1.5 3
marketing qua cong thirc STP

Cung cap cho nguot hoc nhimg hiéu biét co ban vé cac quyét
dinh marketing chién thuét va co s¢ dé ra cac quyét dinh d6
qua cong thic 4Ps

G5 | Tao co hoi thuc hanh kha nang lam viéc nhém; thyc hanh k¥ 2.1 41U
nang phan tich cac hoat dong marketing tai mdt doanh nghiép 2.2
cu thé

G6 | Bu6e dau trang bi cho nguoi hoc nhan thirc vé bdi canh xa 3.1 31

hoi, nhan thirc dao dac nghé nghiép, trach nhiém xa hoi 32




6. CHUAN PAU RA HQC PHAN (COURSE LEARNING OUTCOMES)

Bing 6.1. Chuin diu ra hoc ph?ln (CLO)

Muc | o Mb ti CLOs Mure do dat
tieu duwgc
[1] 2] 7 , Bl [4]

CLO1.1 | Hiéu dugc ban chat, tu tudng va nhiing triét Iy co ban cua marketing 3
Gl CLO1.2 | Nam dugc vai trd va vi tri ctia marketing; mdi quan hé gitta chtic ning 3
marketing voi cac bd phan chirc niang khac
CLO2.1 | Nam dugc quy trinh thyc hién marketing hudng tdi viée ra quyét dinh 3
G2 marketing mot cach co6 hi€u qua.
CLO3.1 | Hiéu dugc vai tro cua thong tin trong viéc ra quyét dinh marketing va cach 3
thirc dé thu thap théng tin
G3 CLO3.2 Hleu dugc can cur nén tang dé ra cac quyét dinh marketing chinh la cac 3
yéu t6 thudc vé moi truong marketing, voi cac yéu to quan trong la khach
hang, ddi thu canh tranh, nganh kinh doanh va cac yéu té vi mo
CLO4.1 | Hiéu dugc ban chat va cach thirc dua ra cac quyét dinh chién lugc trong 3
marketing qua cong thirc STP
G4 CLO4.2 | Hiéu dugc ban chat va vai tro cua cac cong cu marketing can ban voi cong 3
thirc 4Ps; phan tich dugc hoat dong marketing tai t6 chitc/doanh nghiép
CLOS5.1 | Thyc hanh kha nang lam viéc nhom 41U
G5 CLO5.2 | Thé hién k¥ ning thu thap thong tin va phan tich khai quat cac hoat dong 41U
marketing tai mdt doanh nghiép cu thé
CLO6.1 | Hiéu duogc yéu cau phai nhéan duoc duoc bdi canh xa hoi; co dao dirc nghé 31
G6 nghiép, trach nhiém xa hdi
7. PANH GIA HQC PHAN (COURSE ASSESSMENT)
Bang 7.1. Panh gia hoc phi”ln
Hinh thire N6i dung/ Thoi CLOs Cong cu va tiéu chi Ty 1€
danh gia Bai danh gia diem danh gia (%)
1] 2] 3] [4] 5] [6]
Chuyén can | Thai do hoc tap trén 16p Tuan 1-15 | CLO1- | Nhat ky giang day cta giang vién | 10%
Tra 151 cau hoi trén 16p CLOG6 | voi cac tiéu chi danh gia (i) Muc
Tra 161 cac cau hoi thao ludn do tharri gia (i1) N{u’c df') :[L_ng tac;
(ii1) Chat luong cau tra 1oi
banh gia Céc bai kiém tra trong qua Tuan 1-15 | CLO1- | Nhat ky giang day cia giang vién
qué trinh trinh hoc theo yéu cau cuta CLO6 | voi céc tiéu chi theo yéu cau kiém
giang vién tra
Trinh bay nhom: Bao céo CLOT- Ph}.e u ddnh gla vo1 cac Fleu chi (l)
A o , N A CLO6 | Noi dung; (ii) Hinh thtrc dep; (iii)
phan tich cac hoat dong Tuan 14- . N S X .
) o . Trinh bay hap dan, thuyét phuc; | 40%
marketing tai mot don vi cu 15 . PN . 2 1
thé (iv) Muc d¢ hop tac trong tra 10i
cau hoi; (v) Thoi gian trinh bay
Nop bao cao két qua phan ‘ CLOI- | Phiéu danh gia véi cac tiéu chi: (i)
tich hoat dong marketing cia | Tuan 16 CLO6 | Noi dung; (ii) Hinh thirc; (iii) Thoi
mot don vi cu thé gian; (iv) Panh gia lan nhau
Panh gia e g Lich thi CLOL1- A as . N o
cudi ky Bai thi cuoi ky hoc phin | CLO4 Phiéu danh gid, dya trén dé thi 50%




8. KE HOACH GIANG DAY (LESSON PLAN)

Bang 8.1. Ké hoach gidng day

Tai liéu doc

Cong cu va tiéu chi

Tuin Noi dung giang day CLOs Hoat dong day va hoc dénh gis
1] [2] [3] [4] 5] [6]
Gi6i thiéu hoc phan Mtrc do tham gia
La O W Dit ra yéu cau hoc tap Mirc d tuong tac
Amm quen, giol thigu 1oc phan, 'ogic . . | CLOL.1 |Huéng din doc tai liéu Chit lugng cau tré 1i
1 cua hoc phan va vai tro, vi tri cua hoc bé cuong hoc phan , X v xe1en
A CLO6.1 | Hudng dan tim tai li¢u
phan trong CTDT . TV .
Huoéng dan 1am viéc nhom
Chia nhom lam viéc
Chuwong 1. Téng quan vé marketing Tran Minh Dao, Sinh vién doc bai trudc khi toi | Mirc do tham gia
1.1.Ban chat ctia marketing “Gido trinh CLO1.1 |lop , Mire do tuong tac
2 1.2.Vai trd va vi tri cua marketing trong Marketing can ban”, | CLO1.2 Giang vién giang ly t}}uyét Chét lwong ciu tra 1o trén
doanh nghiép NXB PH Kinh té CLO2.1 | Thao luan cac tinh huong va cau | 1ép va bai thi
13 Quén trl marketlng Quéc dﬁn, 2012, CLO6.1 hél glé.ng Vlén dé.t ra
1.4.Nhitng thach thirc méi ciia marketing Chuong 1
) Tran Minh Dao, Sinh vién doc bai trude khi t6i | Mirc do tham gia
Chuwong 2. H¢ thong théng tin va nghién “Gi4o trinh CLO3.1 16p Muc d6 twong tac
3 | coumarketing ' Marketing can ban”, | "0 | Giang vién giang Iy thuyet Chat luong cau tra 15i trén
2.1. H¢ thong thong tin marketing NXB DH Kinh t& CLO6.1 | Théo luan céc tinh huong va cau | 16p va bai thi
2.2. Nghién ctru marketing Quoc dan, 2012, héi giang vién dit ra
Chuong 2
Tran Minh Dao, Sinh vién doc bai truéc khi toi | Mirc df tham gia
Chuong 3. Méi truong marketing “Giao trinh 16p Mirc d6 tuong tac
4 3.1. Khéi quat vé moi trp’(mg marketing Marketing can bém;”, CLO3.2 | Giang vién giang ly tl}uyét Chét lugng cu tra 18 trén
3.2. Mdi truong marketing vi mo NXB DH Kinh té CLO6.1 | Thao luan cac tinh huong va cau

3.3. Méi truong marketing vi mo

Quéc dén, 2012,
Chuong 3

hoi giang vién dat ra

16p va bai thi




Chuong 4. Hanh vi khach hang
4.1. Khai quét vé khach hang

Tran Minh Dao,
“Giao trinh

Sinh vién doc bai trudc khi tdi
lop

Mtrc 36 tham gia
Mtrc d6 tuong tac

e i . Marketing cn ban”, | CLO3.2 | Gidng vién gidng 1y thuyét Chat lugng cau tra 15i trén
56 | o 1ani vicua Khich hing ngudt 68 | NXP pH Kinh 6| CLOG.I | Thio luin cée tinh huéng v céu | 6p va b thi
4.3. Hanh vi cta ctia khach hang t6 chirc Qudc dan, 2012, hoi gidng vién ddt ra
Chuong 4
Chuwong 5. Phan doan thi truwong, lua TrAn Minh Dao, Sinh vién doc bai trudc khi téi | Muc do tham gia
chon thi trueong muc tiéu va dinh vi “Gio trinh 16p Mirc d9 tuong tac
7 5.1. Khai quat v& tién trinh STP Marketing can bén,”, CLOA4.1 Gidng vién giang ly t}}uyét Qhét }uo:r}g céu tra 101 trén
5.2. Phan doan thi truong NXB PH Kinh t€ " | Thao luan cac tinh hubng va cau | 10 va bai thi
5.3. Lya chon thi truong muc tiéu Quéc dan, 2012, hoi giang vién dat ra
5.4. Pinh vi thi truong Chuong 5
i} i N Giang wvién dua ra yéu | Mac do tham gia
3 Tong ket giira ky, kiém tra, thye hi¢n CLO5.1 | cau/thong bao kiém tra/ thu va Mirc d9 twong tac
bai tip theo yéu cau cia giang vién CLOS5.2 | phan tich bai tap... Chat lugng cau tra 10i trén
16p va bai lam
Chuong 6. Xac lap va trién khai chién Tran Minh Pao, Sinh vién doc bai trudce khi tdi | Mtc do tham gia
lwgc marketing “Giao trinh 16p M1ﬁ{c d6 twong tac
9 6.1. Hé théng chiép luoc mark(?ting Marketing can bém”’, gigi} Giang vién giang ly tl}uyét Qhﬁt }qug c@u trd 101 trén
6.2. Xay dung chién lugc va ké hoach NXB bH Kinh t& CLO 6.1 Thao luén céc tinh huong va cau 16p va bai thi
marketing Qudc dan, 2012, ' hoi giang vién dat ra
6.3. T6 churc thuc hién marketing Chuong 6
Chuwong 7. Cac quyét dinh vé san phim Sinh vién doc bai trudc khi t6i | Muc do tham gia
7.1. San pham theo quan diém marketing N 16p Mirc d6 tuong tac
7.2. Céc quyét dinh lién quan t6i timg don Tr?‘n Mlnh‘Dao, Giang vién giang 1y thuyét Chat luong cau tra 101 trén
vi san pham Gidotrinh |~y 045 | Thao ludn céc tinh huéng va cau | 0P va bai thi
10 . 40 X 1 . Marketing can ban”, re s .
7.3. Quyét dinh vé chung loai va danh muc NXB BH Kinh t& CLO5.2 | hoi gidng vién dat ra
sanpham = | Quéc dan, 2012, | CLO61
7.4. Quyét dinh vé thuong hi¢u Chuwong 7

7.5. Chu ky séng va san pham va
marketing san pham méi




Chuong 8. Cac quyét dinh vé gia Trin Minh Pao, Sinh vién doc bai trude khi téi | Muc do tham gia
8.1. Cac Vé:m d’é chung vé gia , “Gido trinh CLO42 16p ’ Mﬁ;c do tuorng técq o
11 |8.2. Cac yéu t0 co ban anh huong toi quyét | Marketing can ban”, CLO 5' ) Giang vién giang ly tl}uyét 1C,hat }uql}g hqau tra 1o trén
dinh Vé’ gia NXB DH Kinh t& CLO 6.1 Thao luan c4c tinh huong va cau | '9P V2 bai thi
8.3. Tién trinh dinh gia Qudc dan, 2012, ’ hoi giang vién dat ra
8.4. Cac chién luoc gia Chuong 8
Churong 9. Cic quyé dinh vé kénh phin | Sinh vién doo bai rudo ki 61 | Mo 6 tham fa
pho 2 . . Trin Minh Dao, Giang vién giang 1y thuyét Chat lugng cAu tra 10i trén
iillénB;}?éci:hat va tdm quan trong cua kénh Mark e(t}ilrzlt; gﬁl;an”, CLO4.2 T!l'éo‘l}lén céc tinwh hudng va cau 16p va bai thi
12| 9.2. Céu tric, hanh vi va céc méi quanhg | NXBDHKinhté | Croo2 | horelnevienditm
trong kénh Quoc dan, 2012, ’
9.3. Quan tri kénh phan phbi Chuong 9
9.4. Phan phdi san pham vat chat
Chuwong 10. Céc quyét dinh vé truyén Tran Minh Dao, Sinh vién doc bai trudc khi t6i | Mic do tham gia
thong marketing “Gido trinh 16p Mirc d6 tuong tac
13 10.1. Khai quét vé truyén théng m‘arketing Marketing can ban”, giggg Giang vién giang ly tl}uyét 1C,hﬁt }utgl}g hc'éu tra 101 trén
10.2. Xay dyng chuong trinh truyen thong NXB PH Kinh t& cLO 6.1 Théo luén cac tinh hudng va cau | 0P va bat thi
10.3. Cac quyét dinh cho ting hinh thirc Quoc dan, 2012, ' hoi giang vién dat ra
truyén thong Chuong 10
CLO1- | Nhom sinh vién bdo céo v tra | Phiéu danh gia véi céc tiéu
CLO6 | 15i cau hoi chi: (i) Noi dung; (ii)
14- 'l:r‘lnh'bz‘ly bai tf:‘p nhém. B,{w cé.o pl)ﬁn Giang vién va cac thanh vién Hinh Ehﬁ:c}dep; (iii) Trinh
15 tich cac hoat dong marketing tai mot trong 16p dit cau hoi, nhan xét b.ay haP dail, thuyc?t phuc;
don vi cu the (iv) Muc do hop tac trong
tra 10i cau héi; (v) Thoi
gian trinh bay
Hoan thién bai tip nhém s6 2. Ban bso %Ii%lé Nlhlqém Si‘r}h Vi,én nf?},) bao cao Pllll,i‘éu. diﬁh ﬁié V(_}i .C.éCHt‘i éﬁ
16 | cio phan tich cac hoat dong marketing Giang vién danh gia et @ o1 Cuneg (.11)‘ n
. A . P thie; (iii) Thoi gian; (iv)
tai mot don vi cu the Dénh gi4 13n nhau
_ | Bai thi cudi ky %2%14' Sinh vién lam bai thi theo lich gléntilil danh gia, dua trén




9. QUY PINH CUA HQC PHAN (COURSE REQUIREMENTS AND EXPECTATION)
9.1. Quy dinh vé diéu kién thi két thic hoc phin

Sinh vién duoc tham du thi cudi ky/thi két thic hoc phan (50%) néu ¢6 diém chuyén cin (10%)
dat mirc S diém tré 1én (thang 10).

9.2. Quy dinh vé tham du 16p hoc

Sinh vién/hoc vién c6 trach nhiém tham dy day du cac budi hoc. Trong truong hop nghi hoc do ly
do bat kha khang thi phai c6 gidy to chung minh day du va hop 1y. Mdi budi ving mit sé bj trir 1
diém danh gia qué trinh.Sinh vién ving qua 3 budi hoc dui ¢6 1y do hay khong 6 1y do déu bi coi
nhu khong hoan thanh khoa hoc va phai dang ky hoc lai.

Sinh vién s€ dugc cong diém cho mdi lan phat biéu xay dung bai; dugc cong thém vao diém
chuyén can va bai tdp nhom.

Nhoém sinh vién khong ndp bai tip nhom s& nhan diém 0 (khéng). Nhom sinh vién ndp bai tré s&
bi trir 1 diém cho mbi ngay nép mudn.

9.3. Quy dinh vé hanh vi 16p hoc

Hoc phan duoc thyc hién trén nguyén tic ton trong ngudi hoc va ngudi day. Moi hanh vi lam anh
hudéng dén qua trinh day va hoc déu bi nghiém cim.

Sinh vién phai di hoc ding gio quy dinh. Sinh vién di tr& qua 10 phut sau khi gio hoc bat dau s&
khong dugc tham du budi hoc. Khong 1am 6n, gay anh hudng dén nguoi khac trong qua trinh hoc.
May tinh xach tay, may tinh bang chi dugc thuc hi¢n vao muc dich ghi chép bai gidng, tinh toan
phuc vu bai giang, bai tap, tuyét d6i khong dung vao viéc khac.

Truwéong B mon Truwéng khoa Marketing Xac nhan cia Truong

Hi¢u trudémng

PGS.TS. Pham Thi Huyén PGS.TS. Vii Huy Thong  PGS.TS. Pham Hong Chwong



