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PE CUONG HQC PHAN CHI TIET

(Ban hanh kém theo quyet dinh sé OD/DHKTQD, ngay thang nam 2021)
1. THONG TIN TONG QUAT (GENERAL INFORMATION)

- Tén hoc phan (tiéng Viéy): Marketing dia phwong
- Tén hoc phan (tiéng Anh) Place Marketing

- Md s6 hoc phin MKMA1119

- Thuéc khoi kién thirc Kién thirc chuyén sau
- 86 tin chi 3

+ 86 gio Iy thuyét 30
+ 86 gio thdo lugn 15
+ 86 gio tw hoc 90
- Cdc hoc phan tién quyét: Kinh té vi mé 1

2. THONG TIN BQ MON QUAN LY VA GIANG VIEN GIANG DAY
B mon quan 1y: Marketing
Dia chi: Phong 1305 Nha A1, Truong DH Kinh t& Qubc dan
Giang vién (liét ké GV tham gia giang day):
PGS.TS. Truong Dinh Chién Sdt: 0913 588 377  Email: chientd@neu.edu.vn
PGS.TS. Vii Huy Thong Sdt: 0904 111 578  Email: thongvh@neu.edu.vn
PGS.TS. Pham Thi Huyén Sdt: 0948 668 802  Email: huyenpt@neu.edu.vn
TS. Nguyén Thu Lan Sdt: 0932 258 666  Email: lannt@neu.edu.vn
ThS. Nguyén Hitu Ding Khoa Sdt: 0902 448 985  Email: khoahhd@neu.edu.vn
3. MO TA HQC PHAN (COURSE DESCRIPTIONS)

Hoc phan Marketing dia phuong dua tng dung marketing trong linh vuc hoat dong cua
dia phuong nham thu hat cic ngudn luc bén ngoai cho sy phat trién cua dia phwong. Hoc phan
cung cép cho sinh vién cach tu duy, phuong phép luan, cac chinh sach va giai phap nham tao
dung va khuéch truong va cung ung cac gia tri ciia dia phuong nham thu hit khach hang. Hoc
phan s& trang bi nhing kién thirc co ban vé Marketing dia phuwong, tir nhin dang khach hang
va san phdm ma mot dia phuong c6 thé mang dén cho timg nhém khach hang. Tir d6, lién hé
kién thire duoc hoc véi thuc tién hoat dong cua céac dia phuong ¢ Viét Nam dudi gdc nhin
marketing.

4. TAI LIEU THAM KHAO (LEARNING RESOURCES: COURSE BOOKS, REFERENCE
BOOKS, AND SOFTWARES)

Giao trinh



[1] Vil Tri Diing, Marketing ldnh th, NXB Dai hoc Kinh té Qubc dan, 2011
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[2] T4p bai giang Marketing 13nh thd cua chuong trinh giang day kinh té Fulbright, 2004

[3] Pham Thi Huyén, Nguyén Hoai Long (2018), Marketing dich vu, NXB Dai hoc Kinh
té Qubc déan, 2018

[4] Philip Kotler, Donald H.Haider, Irving, Marketing places: Attacting Investment,
Industry, and Tourism to Cities, States, and Nations, The Free Press, 1993

5. MUC TIEU HQC PHAN (COURSE GOALS)
Bang 5.1. Muc tiéu hoc phin

Mb ta CPR (PLO)

TT ) -
muc tiéu hoc phan cua CTDT**

Mitc dg**+

1] [2] [3] [4]

Gl | Nam vitng cac kién thirc vé marketing va c6 kha ning 1.4 4
van dung kién thirc nay vao mot dia phuong.

G2 | Hiéu va ap dung duoc cach thic 1ap ké hoach, trién khai 1.5 4
t6 chirc thuc hién cac chién lugc, chién dich va chuong
trinh marketing dia phuong nhu nghién ctru thi truong,
thlet ké san pham, t6 chtc kénh phan phdi, hoat dong
truyén thong, xay dung thuong hiéu, ban hang va phat
trién thi trudng trong thoi dai cach mang cong nghiép 4.0
ludn ludn thay doi, phat trién.

G3 | K¥ ning lam nhém, trinh bay va dién giai vin dé chuyén 21,22 4U
mon

G4 | Ky nang tmg dung kién thirc marketing, tich hop véi cac 2% 4U
kién thirc nén tang vé kinh té va quan tri kinh doanh dé
phat hién, giai quyét vin dé marketing trong nhing tinh
huéng cu thé cua dia phuong.

G5 Ung dung nhan thirc vé boi canh x3 hoi, nhan thace dao 3.1 4U
dac nghé nghiép, trach nhiém xa hoi d¢ xay dung nang 32
luc tu chu va ty chiu trach nhiém trong cong viéc.

6. CHUAN PAU RA HQC PHAN (COURSE LEARNING OUTCOMES)
Bang 6.1. Chuin déu ra hoc ph?ln (CLO)




Mirc do
A A 2 3 ]
Muc tiéu CLOs Mo ta CLOs dat dwgc*
[1] 2] 3] [4]
CLOL.1 Tom tat duqc nhitng kién thure tong quan vé )
marketing dia phuong
CLOL.2 Ung dung dugc nhitng phan tich vé khach hang va 4
Gl ’ hanh vi khach hang trong marketing dia phuong
Phan tich dugc hoat dong canh tranh trong 3
CLO1.3 ) :
marketing dia phuong
CLO1 4 Phan tich dugc cac ngudn luc trong marketing dia 3
phuong
CLO2.1 Hiéu va ap dung duoc cach thirc 14p chién luge thu 4
' hut khach hang trong marketing dia phuong
G2 Hiéu va ap dung duoc qua trinh xay dung chién 4
CLO2.2 lugc phat trién dia phuong, quy trinh marketing dia
phuong, chién lugc dinh vi dia phuong.
Tham gia, dong gop va hd trg cho cac thanh vién khéac 3U
CLO3.1 A A
3 trong nhom va cong viéc cia cd nhom
Thuyét trinh dién giai t6t cac phan viéc ctia ca nhan sinh 4U
CLO3.1 A .
vién trong nhom
Tich hop kién thtrc va trai nghiém trong marketing dia 4U
CLOA4.1 phuong dé giai quyét nhitng van dé trong hoat dong
Ga marketing mét dia phuong.
Sinh vién c6 kha nang va ky nang trinh bay va dién gidi 4U
CLO4.2 bang 161 n6i va vin ban vé marketmg dia phuong ung
dung cho mét dia phuong cu thé.
C6 nhan thac vé bdi canh xa hoi, dao dirc nghé 4U
CLOS.1 A . A w1 Al
G5 nghiép, trdch nhiém xa hoi
Thyc hanh nang lyc ty chu tu chiu trach nhiém 4U
CLO5.2 NS R .
trong lam viéc ¢4 nhan va lam viéc nhém
7. PANH GIA HQC PHAN (COURSE ASSESSMENT)
Bing 7.1. Panh gii hoc phin
Hinh thire Noi dung/ Thoi CLOs Cong cu va tiéu chi Ty 1€
danh gia Bai danh gia diém danh gia* (%)
1] [2] [3] [4] [S] [6]
Chuyén can | Thai d9, trich nhiém hoc tdp | Tuan 1-15 | CLO1- | Nhat ky giang day cia giang vién | 10%

trén 16p

Tra 161 va tuong tac vdi cau
hoi va thao luén trén 16p

5 voi céc tiéu chi danh gia (i) Muc
do tham gia (ii) Muc do tuong tac;
(iii) Chat lwong cau tra 10i, (iv)
Thai do (ton trong giang vién va
ban cung 16p, ton trong cac quy




dinh 16p hoc)

Danh gia c Phiéu danh gia v6i cac tidu chi:
quétrinh LOI 1 V" d d A A1 d 1’
o ’ o 1 -13 (1)Van dung dugc cac ndi dung ly
Bai kiém tra c4 nhan tir > | thuyét da hoc mdt cach thuc te, (ii)
8 CLO . L X
Chuong 1-4 21 Sang tao, logic va thuyét phuc, (iii)
" Kha ning trinh bay dién dat
CLO4 :
. 40%
Chuong 1-8 Chon mot dia CLO1- P.hléli d'i'mh g}é the‘o céﬁ tléu‘chi :
phuong, gi6i thiéu ¥ tuong va . CLO5 (1) Ky nang trl{lh b\ay miéng va qua
1ap ké hoach marketing cho Tuan 14- slAldes, tu,an t};u thoi gian; (}1) Mu’c
. . 15 d6 hop tac, ho tro trong nhom; (iii)
dia phuong do. z. > . I :
ndi dung, tinh logic, thuyét phuc va
kha nang ung dung thuc te
Bai thi cudi ky (Tréc nghiém T/F
, ., . . hodc Multiple choice, cau hdi luan
banh gia Lich thi CLOl- L a2 . o
cubi ky Chuong 1-8 hoc phan | CLO4 ngan, bai tdp tinh hudng). Sinh | 50%

vién khong duoc st dung tai li€u
khi thi.




8. KE HOACH GIANG DAY (LESSON PLAN)

Bang 8.1. Ké hoach gidng day

Tudn Noi dune eidne dav* Tai liéu doc** . . s Cong cu va ti€u chi
C g glang day CLOs Hoat dong day va hoc* danh gia*
[1] o 3] [4] 51 [6]
Chuong 1 : TONG QUAN VE , ~ Gi6i thiéu ve hoc phan Muc do tham gia
Tri Diing p &
MARKETING PIA PHUONG Marketine linh th 2 Sinh vién doc bai ¢ nha Mtrc d6 tuong tac
1.1. Tam quan trong cua marketing dia arke “{g an ) 0; (Chuong 1) Chat luong cau tra 101 va
1 phuong NXP DalAhQC Kih t¢ CLO1.1 | Giangvién giang va trao do6i vai | bai thi
G o Quoc  dan, 2011, sinh vién nhitng tinh hudn
1.2. Khéi niém marketing dia phuong 0 ) : g g
1.3. Cac hoat dong chil yéu ctia marketing chuong thyc te
dia phuong
Chuong 1 : TONG QUAN VE Tri Ding Sinh vién doc bai & nha Mirc d6 tham gia
MARKETING DIA PHUONG (tiép) . . > (Chuong 1) Muc d6 tuong tac
1.4. Cac cap do marketing dia phuong Marketmg lanh .tho,’ Giang vién giang va trao doi véi % A a1
2 P S . . NXB bai hoc Kih té : ‘A ~ - A Chat lugng cau tra 101
1.5. Bac diém cua marketing dia phuong P CLO1.1 |sinh vién nhimg tinh hudng trén 16p va bai thi
: 7 1a ph ¢ da 2011 . p rén 16p va bai thi
1.6. Chu thé hoat dong marketing dia Quoc  dan, ’ thye €€
phurong T ' chuong 1
Chuong 2: KHACH HANG TRONG Vi Tri Diing, ) Sinh vién doc bai ¢ nha Murc d¢ tham gia
MARKETING PIA PHUONG Marketing lanh tho, (Chuong 2) q Mtrc do tuong tac
2.1. Phén doan thi truéng dia phuong I;I;XB Dai hoc Kinh Gidng vién giang va trao doi Vi | oy 4 1rong cau tra 10i
. ¢ Quoc dan, 2011, sinh vién nhimng tinh hubéng | . ;. 1+ ..
2.1.1. Céc nhém khach hang cua dia chuong 4 thure & trén 16p va bai thi
phuong CLO1.2 :
3 CLO2.1
2.1.2. Phan doan thi truong dia CLO4.1
phuong




truong dia phuong)
3.2.4. Céc nganh cong nghiép hd trg

té Qudc déan, 2011

Chuong 2: KHACH HANG TRONG Vi Tri Ding, Sinh vién doc bai ¢ nha Muc do tham gia
MARKETING PIA PHUONG Marketing lanh tho, (Chuong 2) " Mtrc d6 tuong tac
2.1. Hanh vi khach hang trong marketing i?gigaégﬁ Czléllrih gﬁlngv\;éin %ﬁgﬁgv attirr?}:) d}?&g r?; Chét lugng cu tré 16
dia phuong q chuong 4 thc t8 trén 16p va bai thi
2.1.1. Hanh vi lya chon 1anh tho cua nha CLOLA
dau tu i
e o CLO2.1
2.1.2. Hanh vi lya chon lanh tho ctua du CLO4.1
khach
D.1.3. Hanh vi lya chon 1anh thd cua cu
dan
D.1.4. Thi truong xuét khau va hanh vi lya
chon xuét xir hang hoa
Chuong 3 : CANH TRANH TRONG Sinh vién doc bai ¢ nha Muc do tham gia
MARKETING DIA PHUONG (Chuong 3) Muc d6 tuong tac
3.1. Co s¢ danh gia kha nang canh tranh Vii Tri Diing, Qiémg \.IiAén giéu}g va t‘rao doi A’V('Ti CI}ét ,luzqr}g séu .tré 1o
cia mot dja phuong Marketing lanh thd, snh yien nhing tinh huong | trén 16p va bai thi
3.2. Cac nhan t6 anh huong dén kha ning | NXB Pai hoc Kinh | CLO13. |thuete
canh tranh cua dia phuong té Quéc dan, 2011, (gi(()) jll
3.2.1. Chinh quyén dia phuong chuong 4 '
3.2.2. Trinh d0 lanh nghé cua luc
luong lao dong
Chuong 3 : CANH TRANH TRONG Sinh vién doc bai ¢ nha Mtrc 36 tham gia
MARKETING DIA PHUONG (Chuong 4) Murc d§ tuong tac
3.2 Céc nhan t6 anh hu:orng dén kha \;(u Tri Il)~ul;1g,hX CLOI3, Giang vién gidng va trao doi Y61 | Chét lwong cau trd 19
nang canh tranh cua dia phuong Marketing lanh tho, sinh vién nhiing tinh hudng | . .~ S o .
NXB Pai hoc Kinh CLO 2.1 hire (& trén 16p va bai thi
3.2.3. Thi truong ndi dia (Quy mo thi 41 110C 1 CLO4.1 |thucte




3.2.5. Kha nang canh tranh va hop
tac cua cac doanh nghiép tai
dia phuong

Chuong 4 : CHIEN LUGC THU HUT

KHACH HANG TRONG MARKETING
PIA PHUONG

4.1. Marketing van hoa

Chuong 4 : CHIEN LUGC THU HUT
KHACH HANG TRONG MARKETING
DPIA PHUONG (tiép)

Sinh vién doc bai ¢ nha
(Chuong 4)
Giang vién giang va trao dbi

Muc d6 tham gia
Muc do tuong tac
Chat luong cau tra 101

L Vi Tri Diing, CLOI1.1 - . S edis VAt A e THRe et
4.2. Marketing van hoa Marketing lanh thé 1.3. CLO | Vo1 sinh vién nhiing tinh hudng | trén 16p va bai thi
4.3. Marketing céc diém hap dan NXB Pai hoc Kinh 21 thuc €
4.4. Marketing co s6 ha tang té Qudc dan, 2011 CLO4.1 | Kiém tra cac ndi dung chuong
4.5. Marketing yéu t6 con ngudi 1-4
Sinh vién doc bai ¢ nha Phiéu danh gi véi cic
((?h“"ng >) . , | tiéu chi: (i))Van dung
Giang vién giang va trao doi voi | quoe cac noi dung 1y
Kidm tra c4 nhan slllnh vién nhimg tinh hudng thuyét da hoc mét cach
. thue té £ Qs
Chuong 5 : NGUON LUC MARKETING Vii Tri Diing, wo e thye &, (i) Sang tao,
CUA DIA PHUONG Marketing lanh tho CLOT4, logic va thuyét phuc,
, L. A A A ; . .| CLO2.2 (111) Kha nang trinh bay
5.1. Céc yé€u t0 tao nén nguon luc | NXB Pai hoc Kinh X
A CLO4 dién dat

marketing ciia mdt dia phuong

té Qudc dan, 2011

Mtrc d6 tham gia
Muc do tuong tac
Chat luong céu tra 1oi
trén 16p va bai thi




Chuong 5 : NGUON LUC MARKETING

Sinh vién doc bai ¢ nha

Muc d6 tham gia

CUA PIA PHUONG ‘ (Chuong 5) q Mirc do tuong tac
5.2. Cai thién cac nguon lyc cua dia Giang vién giang va trao doi yéri Chét luong cau tra 1oi
phuong sinh vién nhimg tinh hudng | trén 16p va bai thi
52.1. Cai thién kién trac va quy | Vi Tri Diing, thyc té
hoach d6 thi Marketing 1anh thd, CLOL .4,
9 5.2.2. Cai thién co s6 ha ting NXB Dai hoc Kinh (cji(()) 512
5.2.3. Phat trién cac dich vu cong | t& Qudc dan, 2011 '
cong
5.2.4. Cai thién cac diém hip din
5.2.5. Cai thién yéu t6 con ngudi
Chuong 6 : KE HOACH HOA Sinh vién doc bai ¢ nha Muc do tham gia
MARKETING PIA PHUONG Vi Tri Diing, (Chuong 6) .. | Mucdo tuong tic
! ok .| Marketing lanh thé Giang vién giang va trao doi voi | Chat luong cau tra 10i
10 6.1. Phan tich céc yé€u to anh hudng dén NXB Dai hoc Kinh’ CLOl, sinh yién nhitng tinh hudng | trén 16p va bai thi
chién luoc marketing dia phuwong 'R CLO2.2 | thycté
2 e t€ Quoc dan, 2011,
6.2. Xay dung chién lugc phat trién dia . CLO4.1
chuong 2,3 va7
phuong
Chuong 6 : KE HOACH HOA Sinh vién doc bai ¢ nha (Slides | Muc d6 tham gia
MARKETING PIA PHUONG Vii Tri Diing, Chuong 6) q Murc do twong tac
. . ) RRpY A Giang vién gidng va trao doi1 voi | Chat luong ciu tra 101
3. trinh market h Marketing 1anh tho, jlang vien glang va t ) ong
. 6.3. Quy trinh marketing dia phuong NXB Daighoc Kinh CLO1, |sinh vién nhimg tinh hudng | trén 16p va bai thi
. £ £ aa CLO2.2 |thucte
Chuong 7 : CHIEN LUQC MARKETING | t¢ Quoc dan, 2011, CLO4.1

NHAM THU HUT DU KHACH
7.1 Nghién ctru du khéach

chuong 2,3 va7




Chuong 7 : CHIEN LUGC MARKETING

Sinh vién doc bai & nha

Muc d6 tham gia

NHAM THU HUT DU KHACH (Chuong 7) Mirc do twong tac
7.2 Lua chon chién luge thu hat du Vii Tri Diing, Giang vién giang va trao doi yéi Chét luong cau tra 1oi
Kkhach Marketing Ianh thd, sinh vién nhimg tinh hudng | trén 16p va bai thi
7.3 Marketing mix nham thu hat du NXB DPai hoc Kinh CLOl, thue té
, IO CLO2.2
12 khach té Quoc dan, 2011, CLO4 1
Chuong 8 : CHIEN LUGC MARKETING | chwong 2,3 va 7 '
NHAM THU HUT BPAU TU
8.1.  Nghién ctru nhu ciu dau tu
ch 8 . CHIEN LUGC MARKETING Vi Tri Diling, Sinh vién doc bai ¢ nha (Slides | Murc d6 tham gia
Uong © - LR 2L Marketing lanh tho, Chuong 8) Mire do tuong tac
NHAM THU HUT PAU TU ; ] CLOI1 . Al s . IO J A a1
hon chin 1 hu hit d NXB Dai hoc Kinh ) Giang vién giang va trao doi voi | Chat luong cau tra 10i
13 | 82.  Luachon chién uoc thu hat da‘u o t Qudc dan, 2011 CLO2.2 |sinh vién nhiing tinh hudng | trén 16p va bai thi
8.3.  Marketing mix nham thu hut dau tu T CLO4.1 | thuc té
chuong 2,3 va7 j
CLO1-4, | Sinh vién chuan bj bai trinh Phiéu danh gia theo cac
CLOS5 | bay theo nhom tiéu chi: (i) K§ nang
Céc nhém trinh bay, trao d6i, | trinh bay miéng va qua
14- ) thao luan slides, tuan thua thoi
15 | Thuyet trinh bai tap nhom Gidng vién din ddt qua trinh | gian; (i) Mic do hop

trinh bay, trao ddi, thao luan va
két luan

tac, ho trg trong nhom;
(ii1) ndi dung, tinh logic,
thuyét phuc va kha ning
mg dung thyc té

Bai thi cudi ky

Sinh vién lam bai thi theo lich

Theo yéu cau bai thi




9. QUY PINH CUA HQC PHAN (COURSE REQUIREMENTS AND EXPECTATION)
9.1. Quy dinh vé diéu kién thi két thic hoc phin

Sinh vién dugc tham du thi cudi ky/thi két thic hoc phan (50%) néu ¢6 diém chuyén can (10%)
dat mac 5 diém trd 1én (thang 10).

9.2. Quy dinh vé tham du 16p hoc

Sinh vién/hoc vién c6 trach nhiém tham dy day du cac budi hoc. Trong truong hop nghi hoc do ly
do bat kha khang thi phai c6 gidy to chung minh day du va hop 1y. Mdi budi ving mit sé bj trir 1
diém danh gia qué trinh.Sinh vién ving qua 3 budi hoc dui ¢6 1y do hay khong 6 1y do déu bi coi
nhu khong hoan thanh khoa hoc va phai dang ky hoc lai.

Sinh vién s& dugc cong diém cho mdi lan phat biéu xay dung bai, c6 thé bu dap cho diém qua
trinh, diém kiém tra va diém bai tdp nhom.

Sinh vién khong ndp bai tap nhom s& nhan diém 0 (khong) cho bai tp sau cung. Nhom sinh vién
ndp bai tré s& bi trir 1 diém cho mdi ngay ndp muodn.

9.3. Quy dinh vé hanh vi 16p hoc

Hoc phan duoc thyc hién trén nguyén tic ton trong ngudi hoc va ngudi day. Moi hanh vi lam anh
hudéng dén qua trinh day va hoc déu bi nghiém cim.

Sinh vién phai di hoc ding gio quy dinh. Sinh vién di tr& qua 10 phut sau khi gio hoc bat dau s&
khong dugc tham du budi hoc. Khong lam 6n, gay anh hudng dén nguoi khac trong qua trinh hoc.
May tinh xach tay, may tinh bang chi dugc thuc hién vao muc dich ghi chép bai gidng, tinh toan
phuc vu bai giang, bai tap, tuyét d6i khong dung vao viée khac.

Truwéong B mon Truwéng khoa Marketing Xac nhan cia Truong

PGS.TS. Pham Thi Huyén PGS.TS. Vii Huy Thong



